
ust In

Trade Dinner 
celebrates AFPD’s 
year of change

We’re gearing up for the 
premiere evening o f the year, 
AFPD’s annual trade dinner and 
ball. This year, to celebrate the 
merger between the Associated 
Food Dealers o f Michigan and the 
Great Lakes Petroleum Retailers 

'and Allied Trades Association, 
our theme is “Driving Change.” 
We’ll be driving into Penna’s o f 
Sterling for this festive event on 
Friday, February 9. Please see 
page 13 for details or call Michele 
MacWilliams at (248) 671-91 
for sponsorship 
information.

New Look, New Feel, Same Attitude!
Jane Shallal, President

Your eyes aren’t playing tricks 
on you. The Associated Food and 
Petroleum Dealers has rolled out a 
new look. We are growing in exciting 
new directions with challenging new 
programs, services and lobbying 
efforts. To back this up, we have a 
new “look” with a strong bold logo 
and a fresh design for our Association. 
I really think that this refreshed

image delivers a more modem and 
energized design. And, while we have 
a new look, our strong commitment 
to, and attitude toward, preserving 
and enhancing the business of the 
independent retailer remains the same.

We will continue to roll out our new 
logo over the next few months. Our 
Website, Trade Show Expos, all future 
communications, and even the sign on 
our front door will be christened with

our new logo. We would like to give 
a big thank you to Hass MS & L who 
assisted us in this metamorphosis.

I know we are creatures of habit and 
we quickly grow accustomed to the 
status quo. I hope you like the updated 
design and logo of the Associated 
Food and Petroleum Dealers. I’d love 
to hear what you think. Please feel 
free to call (248) 671 -9600 or email 
me at jshallal@afdom.org

AFPD commemorates Thanksgiving with another 
successful Turkey Drive

Thanksgiving turkeys were given to 
2,000 needy families in Metro Detroit, 
thanks to the AFPD Turkey Drive 
and its hard-working committee. In 
its 26th year, the AFPD Turkey Drive 
has reached an important milestone. 
AFPD has now provided turkeys 
for 500,000 meals for needy Metro 
Detroit families. AFPD Turkey Drive 
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16, forty-eight student 
council and honor 
students from Kettering 
High School arrived on 
a bus to assist with the 
bagging of the birds. In 
just over an hour, these 
enthusiastic volunteers 
unpacked 2,000 turkeys, 
put them in AFPD 
bags and repacked them 
into cases again. By pre­
packaging the turkeys into bags, it 
was much easier to handle them.

On Friday, November 17, volunteers 
split into two groups. A group 
of AFPD volunteers remained at 
Motown Snacks and helped to deliver 
1,500 turkeys to various charitable 
organizations, who then gave the 
turkeys to needy individuals. Over 60 
organizations, in Berkley, Dearborn, 
Detroit, Ecorse, Grosse Pointe 
Park, Oak Park, Pontiac, Redford, 
Southfield and Sterling Heights 
received turkeys.

Another group of AFPD volunteers 
personally delivered turkeys to area 
churches and civic organizations, 
which had pre-identified needy

Approximately 24,000 pounds of turkeys awaited 
distribution during the AFPD Turkey Drive.

families in their area. AFPD 
volunteers assisted with giving the 
turkeys directly to those recipients.

Delivery stops included: Southfield 
Human Services in Southfield, and 
New Greater Christ Baptist Church, 
Ravendale Community Education 
Center, and Sacred Heart Church 
Chaldean Center in Detroit.

“Many retailers and other local 
businesses have given generous 
donations for the program," stated co­
chair Harley Davis.

"We work together with the 
community to provide local needy 
families with a holiday meal,” added 
Dr. Jacoub Mansour, Turkey Drive 
co-chair.
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By Fred Dally 
AFPD President

It's hard to believe that we are 
already going full steam ahead into 
2007. As we enter the New Year, 
AFPD is in the midst of many changes 
and improvements. We're thinking 
ahead to better serve our members.

The first change is our logo.
We wanted something that was 
contemporary and reflected the merger 
between the Associated Food Dealers 
of Michigan (AFD) and the Great 
Lakes Petroleum Retailers and Allied 
Trades Association (GLPRATA). We 
think the new look is right on target. 
You’ll see it on our letterhead, on 
signage, on our website and in ads.

The next change is something 
that you are experiencing right 
now. We have enhanced and 
upgraded this publication, the Food 
& Petroleum Report. In addition 
to its new masthead, you will also 
notice additional petroleum and

convenience store related articles.
We know that you are busy and we 
want every story that you read to be 
interesting and relevant.

On February 9, you will experience 
a change in our Annual Trade Dinner, 
which will be held for 91 years.
This year we will welcome our 
brothers and sisters in the petroleum 
retail industry at the AFPD Annual 
Trade Dinner and Ball at Penna’s 
of Sterling. Our theme this year, 
“Driving Change,” reflects the growth 
and improvements we have made 
in 2006, when the two associations 
merged. Don’t miss this exciting 
event! Please see page 13 for details.

Moving into 2007, AFPD 
contributed to the campaigns of 
numerous successful legislators in 
both Michigan and Ohio. I want 
to personally congratulate Gov. 
Granholm on her re-election. We are 
looking forward to continuing our 
cooperative relationship. We are also 
looking forward to working on bills

that are beneficial to our members.
Please note the short summary by 

The Success Group, AFPD’s lobbyists 
in Ohio, on the impact of the Ohio 
elections (see page 5).

Recendy, we have seen more positive 
movement on the Michigan food 
stamp payment distribution issue 
and we will continue to aggressively 
push for a change to a twice-monthly 
payment distribution program this year.

AFPD also expects to have some 
resolution regarding the “Penny Plan.” 
which would assess one cent for 
every retail transaction over $2 for a 
recycling program. This resolution 
would be an alternative to expansion of 
the Bottle Bill, which some legislators 
continue to advocate.

We will also be carefully monitoring 
any replacement plan for the Single 
Business Tax in Michigan, which 
was repealed last year. There are 
currently four or five plans in the 
works; some that are advantageous to 
AFPD members and some that are not. 
You will read more on this in coming 
months.

Working with The Success Group, 
we continue to be proactive on 
legislative matters in the Buckeye 
state. Two issues that may confront 
us involve the automotive repair shop 
registration bill and a fuel quality 
testing bill that is being promoted 
by the County Auditors Association. 
AFPD is opposed to the repair shop 
registration legislation, viewing it as 
another license and fee that retailers 
must pay. AFPD also opposes fuel 
quality testing on the county level, 
preferring for any testing to be 
performed by the state.

As we move into 2007,1 would like 
to take this opportunity to wish all of 
you a very Merry Christmas and a 
happy, healthy, safe and prosperous 
New Year.

The Grocery Zone
By David Coverly
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In-house research pays off for 
General Mills
When General Mills decided to try to boost 
sales of its combread and muffin mix, it 
eschewed a high-dollar consumer research 
and testing campaign in favor of a different 
approach: the company simply asked its 
African-American employees for advice. The 
suggestion they offered -  putting a photo 
of celebrated chef B. Smith on the package
-  was good enough to boost sales by 22%.
-  The Wall Street Journal

Dean Foods markets BST-less milk
The Dallas Morning News reports that Dean 
Foods “has expanded the marketing of milk 
free of the kinds of added bovine growth 
hormones that pushed many consumers 
to organic milk." This milk is said to be 
"less expensive than organic milk and 
doesn't have added recombinant bovine 
somatatropin, or BST," and appeals to 
shoppers concerned about hormones and 
pesticides in the products they consume.

Demand for eco-friendly foods 
should affect this year’s trends
The newest trends to hit supermarket 
shelves this year will likely be in the areas 
of anti-aging products and superfoods and 
drinks based on indigenous resources from 
the Amazon, according to Mintel. The trend 
should emerge from consumer demand for 
more eco-friendly and ethical products.
- Reuters

New potential benefits for red wine 
drinkers
The Wall Street Journal reports that 
resveratrol - a substance in red wine that is 
believed to slow the aging process (if taken 
in sufficient high doses) as well as help 
prevent the development of heart disease 
and certain kinds of cancers -  may also help 
to reprogram muscles so that they improve 
exercise endurance.

It appears, however, that massive doses of 
resveratrol are required to have the impact 
on a person's muscles -  as much as 100 
bottles of red wine per dose. This is similar 
to the longevity study, which said that as 
much as 300 glasses of wine per day would 
be required to extend life by a potential 20 
percent.

The study reaching this conclusion was 
conducted by Sirtris Pharmaceuticals, a 
Massachusetts start-up company that is 
developing a resveratrol-based drug for 
diabetics -  so it also can be fairly pointed out 
that the company has an agenda.

Cell Phone Payment Technology 
Tested By 7-Eleven
The Dallas Morning News reports that 
MasterCard Worldwide and 7-Eleven “are 
partnering on a pilot program in the Dallas 
area that will let about 500 consumers use 
their mobile phones as payment devices. 
Just tap the phone against a reader in the 
store, and off you go."

According to the story, "the Nokia phones 
will essentially act as debit cards, and will 
work at any of the 32,000 retail locations 
worldwide that currently accept payment by 
MasterCard’s contactless PayPass cards," 
The phones also allow consumers to turn 
off the payment function if they want to.

Oliver Steeley, vice ,p j  rident in the 
Mobile/Wireless Center of Excellence 
at MasterCard, tells the paper that the 
company expects this technology to quickly 
become mainstream in the US. "This 
technology is ready for scale," he says.

Study: High red-meat consumption 
could affect breast cancer risk
A long-term survey by women's health 
researchers found that one-and-a-half 
servings of red meat per day almost 
doubled the risk of certain breast cancers 
when compared to young women who ate 
three or fewer servings per week. The 
study, published in the Archives of Internal 
Medicine, was undertaken to examine the 
possible role of animal growth hormones as 
a causal factor for cancer. -  BBC

Pepsi’s health expansion begins 
with chips, new drink
PepsiCo, after announcing that it would 
put alternatively labeled products in some 
Whole Foods Markets, has started the 
project with a line of chips and a smoothie- 
type drink called Fuelosophy. The new 
drink and Sun Snacks chips are part of 
Pepsi's effort to diversify its brand portfolio 
to include a growing number of products 
targeted at health-conscious consumers.
-  The Wall Street Journal

Cigarette increase likely
It's becoming an annual tradition. In the 
month of good cheer, Philip Morris USA 
has hiked manufacturing prices, typically 
spurring a tow-the-line approach with the 
other manufacturers following suit. Expect 
the same for the third consecutive year, said 
Citigroup tobacco analyst Bonnie Herzog. 
"For 2006, we expect a price increase to 
occur around the end of the year," she told 
CSP Daily News.

Ad industry unveils biggest change 
in food guidelines in decades
Cadbury Schweppes, Campbell Soup, 
Coca-Cola, General Mills, Hershey,
Kellogg, Kraft Foods, McDonald's, PepsiCo 
and Unilever, which account for more than 
two-thirds of all the food and beverage 
ads in the industry, unveiled the new 
Children's Food and Beverage Advertising 
Initiative. Under the new agreement, the 
marketers will devote at least half of all 
of their advertising for children under 12 
to promoting healthy foods and lifestyles. 
Though considered a watershed movement 
for the advertising industry, some consumer 
groups say the initiative still doesn't 
do enough to limit advertising for less 
nutritious foods to children.
-Advertising Age

Bakery price hikes follow 
increases for flour, sugar
Many of the nation’s commercial bakers, 
including Sara Lee, Sunbeam and Flowers 
Foods, are being pressed by rising prices 
for raw materials and plan to increase their 
baked goods’ prices by a few cents in the 
next month or so.

Supervalu details new concept
SuperValu's "Premium Fresh & Healthy" 
store concept will include expanded meat, 
seafood, bakery and deli departments, 
expanded health and beauty departments, 
and sections devoted to international and 
natural and organic foods. The company will 
spend $1 billion remodeling 75 stores and 
opening 75 new stores with this concept by 
February. - Progressive Grocer

Democrats plan to push for 
minimum wage increase
Upping the federal minimum wage will be 
a priority when Democrats take majority 
control of the House and Senate in January. 
Opponents of a federal wage bump contend 
companies will have less opportunity to 
expand their staffs, which will hamper job 
creation. - The Arizona Republic

Merchants group calls for 
revamped credit card payments
The Merchants Payments Coalition is 
calling for a fundamental change in the way 
the U.S. credit card system operates. The 
main area of contention is issuer rewards 
programs, which account for 44% of 
interchange costs yet yield no payment for 
the merchant. -  Progressive Grocer

Calendar
February 9, 2007
AFPD Trade Dinner and Ball 
Penna’s of Sterling 
Sterling Heights, Ml 
Contact: Michele MacWilliams 
(248) 671-9600

April 24 & 25, 2007
AFPD Annual Trade Show 
Burton Manor 
Livonia, Ml
Contact: Cathy Willson 
(248) 671-9600

July 18, 2007
AFD Foundation Golf Outing 
Fox Hills 
Plymouth, Ml
Contact: Michele MacWilliams 
(248) 671-9600

• Fat Free Living Month
• International Coffee Gourmet Month
• National Retail Bakers Month
• National Soup Month
• Oatmeal Month
• Wheat Bread Month

Statement of Ownership
The AFD Food & Petroleum Report 
(USPS 082-970; ISSN 0894-3567) 
is published m onth ly by Metro 
M edia Associates, Inc. (MMA) for 
the Associated Food & Petroleum 
Dealers (AFPD) at 30415 W. 13 
Mile, Farm ington Hills, M l 48334. 
Material contained w ith in The AFPD 
Food & Petroleum Report may 
not be reproduced w ithout w ritten 
perm ission from  AFPD.

The opin ions expressed in this 
magazine are no t necessarily 
those o f M M A o r AFPD, its Board 
o f Directors, staff m em bers or 
consultants. Bylined articles reflect 
the opin ions o f the writer.

POSTMASTER: Send address 
changes to  AFD Food & Beverage 
30415 W. 13 Mile, Farm ington Hills, 
M l 48334.

ADVERTISERS: For inform ation on 
advertising rates and data, contact 
AFPD, Cathy W illson, 30415 W. 13 
Mile, Farm ington Hills, M l 48334, 
(248) 671-9600 or (989) 386-9666.

AFPD works closely with the 
following associations:

FFDA
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Buckeye state roundup
By Paul R. Harvey 
AFPD Correspondent

After almost 16 years of Republican control 
of the Governor's office and a dozen years 
of Republicans holding statewide offices, the 
November 2006 elections will bring dramatic 
political changes to the state, according 
to AFPD lobbyist McKenzie Davis of the 
Success Group in Columbus.

Republicans did maintain control of the 
office of Auditor of State with the narrow 
election of State Representative Mary Taylor. 
However, after victories by State Senator 
Marc Dann for Ohio Attorney General, 
Franklin County Auditor Richard Cordray 
to Treasurer of State and Jennifer Brunner 
to Secretary of State, Democrats will lead 
four of the five statewide executive offices in 
Ohio government, according to Davis.

Republican Ohio Supreme Court Justice 
Terrance O’Donnell was re-elected and 
tellow GOP candidate Robert Cupp won a 
seat on the Ohio Supreme Court that now is 
completely dominated by Republicans. Ohio 
Supreme Court Justices are elected without 
party identification, which goes a long way 
to explaining why the Ohio Supreme Court 
Republican candidates bucked the wave 
that washed away many. Republicans in

this year 's election. “The current Court is 
considered conservative and the addition of 
Robert Cupp should continue to provide a 
stable business environment,” said Davis.

In the Ohio House of Representatives, the 
Democrats have gained at least six seats 
in the election to narrow the margin of the 
Republican majority of 53 members to 46 
Democrats. The Democrats are hopeful to 
pick up an additional seat in a close recount 
of a race that is pending a certified winner. 
“The Democrats have not had this many 
members serving in the Ohio House since 
1994. Although Republicans maintained 
control of the Ohio House, Governor-elect 
Strickland will certainly be pleased to have 
additional Democrats in the Ohio House the 
next two years,” said Davis.

In the Ohio Senate, Republicans lost an 
open seat to the Democrats with the election 
of Sue Morano in the 13th District in 
Northeast Ohio. The current 22 Republicans 
to 11 Democrats majority in the Ohio Senate 
will now be 21 for the GOP and 12 for the 
Democrats. The Democrats had not won a 
Republican seat in the past ten years.

Roundup,
Continued on page 10.

Ohio election results watched nationwide
By McKenzie Davis 
The Success Group

Ohio is often at the forefront of political 
news, and the 2006 election was no exception. 
Across the country, political observers 
watched Ohio’s campaign for United States 
Senate -  a battle that pitted Senator Mike 
DeWine (R) against Congressman Sherrod 
Brown (D). Congressman Brown won a 
convincing victory to be Ohio’s next U.S. 
Senator.

Many believe that this victory was a 
repudiation of President Bush and his policies, 
both foreign and domestic. Democrats believe 
this victory over an incumbent Republican 
bodes well for the Democrats in the 2008 
Presidential election in a key state like Ohio.

The wave of support for Democratic

candidates continued in the United States 
House of Representatives campaigns, with 
the Democrats taking control of the Congress. 
Ohio picked up one Democrat seat in the 
delegation with the election of Jack Space 
from Dover in the seat vacated by former 
six-term Republican, Bob Ney, who will be 
sentenced on July 7 for his role in providing 
favors to disgraced lobbyist Jack Abramoff.

Ohio’s Congressional delegation, regarded 
as one of the most influential in Congress 
with Majority Leader John Boehner and other 
prominent committee chairmen among their 
ranks, will now give up their positions to 
Democrats. It will be interesting to see where 
Ohio’s Democrat members fit into the new 
Congressional Democrat leadership’s plans.

The Success Group is AFPD's Ohio lobbyist.

Shifting gears to a positive attitude
By Ed Weglarz
AFPD Executive Vice President -  Petroleum

The elections are over, and it's time to sit back and analyze how the 
new political landscape will affect our business climate.

I believe that all the emphasis on the negative issues over the past 
four months, and the deluge of negative political radio, TV, print and 
mail advertising, has had a negative effect on all of us. The folks on 
the street were constantly reminded of all the flaws in our system, and 
how bad our situation had become.

Well, It's time to shed that cloak of gloom, and define our new 
challenges. We are still living in the greatest society on the planet.

Both Michigan and Ohio now have Democratic governors. And while 
the legislature of Ohio remains in control of the Republicans, the 
Michigan House has changed from Republican to Democratic control. 
The Republicans remain in control of the Michigan Senate.

At the national level, we have seen a wholesale change of power in 
both houses of congress, with the Democrats now controlling both the 
Senate and the House. And while we have friends who have been 
dethroned from positions of influence, we have other representatives, 
sympathetic to our issues, who have risen to positions of power.

Our immediate challenge is to be pro-acbve in promoting our issues 
of interest during the likely "lameduck" sessions in both states 
we represent, along with the actions of the Congress. Of no less 
importance is the need to be "on guard" for last minute amendments 
to bills that are being pushed through a lameduck legislature that 
could be detrimental to our small business industry.

It is important to develop relationships at the local level with your 
representabves so they can know your position on vital issues.

Furthermore, it is time to reposition your attitude and seek the 
positives of this change in representation. We have new faces to 
educate about the challenges of our business, and AFPD is already 
on track to establish favorable relationships with newly elected 
representatives and solidify our relationships with incumbents.

Wishing all of you a happy, healthy and prosperous New Year!
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Lake Lansing
Rich Bratschi tells it like it is.

Lake Lansing Road, just west of 
1-127, is a very busy place. Five 
lanes of traffic take drivers to 
the consortium of popular stores 
and restaurants in the area on the 
northeast side of Lansing, Michigan. 
PF Chang’s, DSW Shoe Warehouse 
and Sam’s Club are just a few of 
the reasons that motorists take exit 
number 89 off Interstate 127.

Right in the midst of this popular 
area, on the southwest corner of 
1-127 and Lake Lansing Road, is 
Lake Lansing Mobil. “When I first 
came here there was just a blinking 
light and the road was gravel just 
west of our comer,’’ remembers Rich 
Bratschi, the station’s owner.

“They were supposed to build a 
Hudson’s mall across the street, so 
they tore up and closed the road for 
a year. We starved,” he smiled as he 
described his first few hard years as 
an independent owner.

growing brand in New England 
Roasted from the finest 
Arabica beans in preferred 
varieties and flavors 
Industry best merchandising 
program 
Rebate program 
Free coffee program
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ENGLAND
COFFEE
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Mobil serves customers for over 30 years
That was 30 years ago and 

although the Hudson’s mall never 
materialized, the area became home 
to a large selection of retail outlets. 
So large, in fact, that residents 
from Lansing and the surrounding 
region make Lake Lansing Road a 
shopping destination.

“It was a big boom for us when 
Meijer opened,” Bratschi stated. 
After that a hotel and restaurant 
went in next door, creating more 
traffic. "That was a big shot in the 
arm,” he added.

“At the time we were a small, 
two-bay service station with a tiny 
front room.’ Bratschi remodeled 
in 1987, tearing down to the 
ground and adding a third bay, a 
larger front area for convenience 
store items and a car wash. He 
would like to remodel again, but is 
reluctant to do so with the current 
economic climate. For the time 
he’ll keep doing business as he has 
for the past 19 years, selling gas, 
convenience items, doing repairs 
and providing car washes.

“We keep doing repairs,” he says, 
“But it’s tough to make any money 
at it.”

Bratschi employs a number of 
family members. His wife Colleen 
and both of his sons, Bill and 
Jacob, work at the station as well as 
his brother-in-law.

Even with a good location, 
Bratschi says it is difficult for an 
independent retailer to make a 
living. “It has been a struggle since 
9-11,” Bratschi adds, saying that 
competition is cutthroat.

A Sam’s Club nearby frequently 
sells gas below cost to lure 
customers. Bratschi finds it 
impossible to compete with Sam’s 
prices.

“People have less disposable 
income right now.' Bratschi sees 
them cutting back on convenience 
store items like cigarettes, pop 
and snacks. “This is particularly 
hard on us because we live on 
disposable income sales,” he adds. 
“Customers don’t understand that 
we don’t make money when gas is 
$3 a gallon. They buy less because 
it is costing them more.”

Bratschi is looking forward 
to spring. He believes that 
Michigan’s economy will see some 
improvement then and customers 
may be willing to part with a little 
more of their disposable income.

He is in favor of legislation that 
would prohibit stations from selling 
below certain margins. Bratschi 
was president of the Service Station 
Dealers Association of Michigan 
for several years while the group 
worked on this legislation. “A 
bill was introduced four different 
times,” he says. Unfortunately 
Michigan’s legislature is reluctant 
to act on any bill that would be 
perceived as raising the cost of gas. 
He believes that in the long run

this would be better for consumers. 
By creating a minimum margin on 
gasoline sales, Bratschi says that 
large retail outlets like Sam's Club 
would be prohibited from selling 
their gas below their cost. “This 
legislation would level the playing 
field, allowing us to compete with 
larger retailers. It protects the 
infrastructure of the dealers that we 
have in place," he adds.

Bratschi believes that this 
legislation would eventually lead 
to more consistent gas pricing and 
would ultimately be better for the 
dealer and the consumer, adding, 
“the public doesn’t need empty gas 
stations.”

6  I AFPD Food & P etro le u m R E P O R T

http://www.NcwEoglaBdCoffce.com


P etro leum N E W S

Suit Alleges CITGO-OPEC Conspiracy
Plaintiffs seek damages and to prevent future illegal conduct

A federal price-fixing lawsuit 
was filed in November against 
CITGO Petroleum Inc. on behalf of 
a class of plaintiffs who purchase 
gasoline, asphalt, lubricants, various 
petrochemicals, motor oil and other 
refined oil products directly from 
CITGO throughout the country.

The complaint arises out of 
what the plaintiff’s call "CITGO’s 
willing and conspiratorial 
participation in the anticompetitive 
conduct of the Organization of 
Petroleum Exporting Countries 
(OPEC), the world's most notorious 
and successful price-fixing cartel.” 

Plaintiffs allege, as cited in the 
complaint, that “Venezuela and the 
OPEC conspiracy, using CITGO 
as a tool of its unlawful scheme, 
have thus entered United States 
territory for the purpose and with the 
effect of bringing to fruition their 
unlawful scheme to sell oil-based 
products to American consumers at 
anticompetitive prices.”

The complaint, brought under 
Section 1 of the Sherman Act and 
Sections 4 and 16 of the Clayton 
Act, alleges that CITGO actively 
has participated in OPEC’s illegal 
price-fixing conspiracy, has provided 
unlawful assistance to OPEC, and 
has implemented Venezuela’s and 
OPEC's price-fixing scheme in the 
United States. The complaint alleges 
that CITGO has agreed with OPEC 
to provide the cartel, directly and 
through member nation Venezuela, 
with technical services and with 
information that greatly assist OPEC 
in its effort to fix the price of oil at 
anticompetitive levels.

The complaint also alleges that, to 
further Venezuela's participation in 
and capability to implement OPEC's 
price-fixing conspiracy in the United 
States, CITGO has spent hundreds of 
millions of dollars building refinery 
capacity that can handle “generally 
low-quality" Venezuelan crude.

According to attorney for plaintiffs 
Robert Eisler of New York’s Lieff 
Cabraser Heimann & Bernstein,
LLP, CITGO’s Supply contracts are 
clearly anticompetitive and designed 

'o assist the cartel.” He said, “CITGO 
has agreed to buy Venezuela’s crude 
oil whenever Venezuela wants to sell 
it to CITGO, but Venezuela has no

obligations to provide the crude if it 
decides to reduce its output for any 
reason, including an anticompetitive 
reason.” In addition, said Eisler, 
“CITGO has failed to take action 
against Venezuela when Venezuela 
has breached its supply contracts.”

Attorney for the plaintiffs Geoffrey 
L. Harrison of Houston's Susman 
Godfrey LLP had this to say 
about the lawsuit: “CITGO and 
its co-conspirators have flouted 
our country’s antitrust laws and 
helped themselves to billions of

dollars worth of illegally inflated 
profits like hogs at the trough. This 
lawsuit demonstrates that CITGO’s 
anticompetitive conduct is illegal

CITGO,
Continued on page 27.
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At the car wash . . .
by John W Cook 
Johrendt, Cook & Eberhart, LPA

A recent dispute over the 
interpretation of an Ohio sales tax 
exemption for coin-operated car 
washes has finally concluded and is 
a significant victory for operators of 
automatic, coin-operated car washes. 
In dispute was the application of the 
sales tax exemption to unmanned 
“tunnel" car washes.

Jerry Billman operates Billman’s 
Shell in Columbus, Ohio. The 
operations include an unmanned 
“tunnel" car wash. The Ohio 
Department of Taxation conducted a 
sales tax audit of his company's (J.L 
Billman. Inc.) records and assessed 
sales tax on all car wash transactions. 
Mr. Billman requested a reassessment 
to correct the matter; however, the 
Department of Taxation staunchly 
upheld the assessment, citing as 
authority Zip-Zap of Ashtabula, Inc. 
v. Limbach (B.T.A. 1990). As legal 
counsel for Mr. Billman’s company, 
the authors of this article appealed

the Department’s final determination 
to the Ohio Board of Tax Appeals.

As you should know, Ohio law 
provides that car wash transactions 
are generally subject to Ohio 
sales tax. However, Ohio law 
also provides a specific statutory 
exemption for coin-operated car 
washes that do not provide any other 
personal services or property as 
part of the transaction. While these 
statements are relatively straight 
forward, the statute apparently was 
not clear enough.

The Ohio Board of Tax Appeals 
first encountered the statutory 
exemption in the Zip-Zap case. The 
Zip-Zap case was decided in 1990 
and is the only previous case at any 
level concerning the exemption. In 
that case, the operator’s records 
were reviewed by the Department 
of Taxation during a sales tax audit. 
The Department assessed sales tax 
on the automatic, coin-operated car 
wash transactions. The operator 
appealed the assessment to the Board 
of Tax Appeals claiming that its coin­

operated car wash sales were exempt 
by statute from sales tax. The Board 
ultimately found that the transactions 
were indeed taxable. While the 
opinion in the Zip-Zap case does 
not clearly outline the basis of the 
Board’s decision, a noteworthy fact 
recited in the Board’s opinion was 
the fact that the operator stationed an 
employee at the car wash who hand- 
dried each vehicle. Unfortunately, 
any personal service that is provided 
as part of a transaction precludes 
application of the exemption from 
sales tax.

The Billman case was factually 
different from Zip-Zap. Billman’s 
company did not provide any 
personal services as part of car wash 
transactions. The company’s car 
wash is completely automated and 
no personal efforts are required by 
a customer (other than activating 
the machinery and driving the car 
to the conveyor) or an employee.
In fact, Billman’s car wash facility 
is completely unmanned! The 
Department of Taxation argued that

the decision in Zap-Zap was based 
upon the car wash being automatic 
and that the provision of hand-drying 
services had nothing to do with the
decision.

The Department cited a specific 
portion of the statutory exemption as j 
authority for assessing sales tax. In 
particular, the Department noted that 
Ohio's statute exempts coin-operated 
car wash transactions from sales tax 
where the equipment dispenses water, i 
soap, or wax “to the consumer for the 
consumer’s use." The Department 
argued that consumers did not “use” I 
the car wash because an automatic 
machine was employed to wash 
vehicles. The Department, therefore, 
argued that the Zip-Zap case and the 
Billman case were the same and that 
the car wash transactions were taxable.

Billman’s case was factually 
distinguishable from the Zip-Zap 
case because no personal services

At the car wash,
continued on page 20.
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Visa advises gasoline retailers 
to break its rules

Visa USA’s latest online merchant 
handbook now addresses the issue 
of “Reason Code 96,” also known as 
chargebacks, and suggests that retailers 
break the rule to which they were 
previously bound to honor.

As gasoline prices climbed to $3 a 
gallon this summer, retailers were hit 
hard with chargebacks. While retailers 
had not seen the specific rule (no 
retailer had seen the complete credit 
card operating rules that they are told 
to follow), they were, in many cases, 
being denied payment by the banks 
if they authorized a pay-at-the-pump 
transaction above a fixed level. For 
Visa transactions over $50, retailers 
could lose the entire transaction 
amount, and for MasterCard 
transactions, retailers could be denied 
payments above $75, even if the 
transaction was not challenged by the 
customer.

Now, instead of changing its unfair 
rales, Visa has included partial 
-  although confusing -  information 
about Reason Code 96 chargebacks

in its new merchant handbook. The 
handbook information says that 
retailers have no recourse when 
gasoline transactions are more than 
$50, but it tells retailers they may be 
able to avoid these chargebacks by 
setting a transaction limit of $50 on 
fuel pumps.

The handbook does not explain 
whether there will be any repercussions 
for capping the amount that can be 
charged at the pump, given Visa’s rule 
against setting a maximum transaction 
amount -  nor does it explain how 
retailers can do this when MasterCard 
prohibits retailers from setting a 
maximum transaction amount (and has 
a $75 threshold for these chargebacks). 
Perhaps Visa’s full operating rules, 
which it has failed to provide despite 
promises to Senate Judiciary Chairman 
Arlen Specter (R-PA), includes 
answers to these questions.

It is unclear when this partial 
information was updated online or 
how long it may remain in its current 
format. - NACS

P e tro le um N E W S

King Soopers below-cost ruling
Colorado court bars gas discounts linked to purchases at supermarket

Two independent gasoline dealers in 
Montrose, Colorado, were awarded a 
total of $1.4 million in damages after 
a federal district court jury ruled that 
King Soopers and City Market had 
illegally sold gasoline below cost, a 
violation of Colorado’s Unfair Practices 
Act, said The Denver Post.

King Soopers and City Market can 
no longer give Colorado customers 
gasoline discounts based on grocery 
purchases, and while the ruling names 
only the two chains, it will apply to all 
grocery and big-box retailers that sell 
discounted fuel in Colorado, such as 
Safeway, Albertsons, Sam’s Club, Wal- 
Mart and Costco, said King Soopers 
officials and the attorney for the 
dealers. Parish Oil and Ray Moore Tire 
& Petroleum.

King Soopers said it will appeal the 
ruling. King Soopers and City Market 
are owned by Cincinnati-based The 
Kroger Co.

“We appreciate the jury’s verdict, 
which protects the ability of small gas 
stations to compete on a fair playing

field with large grocery stores and 
big-box retailers that also sell fuel,” 
said Andrew Shoemaker, the dealers’ 
attorney.

Under the King Soopers program, 
customers using their Sooper Cards 
could qualify for a three-cent-a-gallon 
discount. In addition, if they bought 
$100 in groceries over a 30-day period, 
they qualified for an additional seven- 
cent discount. The three-cent Sooper 
Card discount is still legal, said King 
Soopers spokesperson Trail Daugherty. 
But to comply with the ruling, the chain 
discontinued the additional seven-cent 
discount, the newspaper reported.

Customers who had bought the 
qualifying $100 in groceries in October 
or November and had not yet used the 
fuel discount will get a certificate for 
5% off a grocery purchase, Daugherty 
added. “It has been a very successful 
and very popular program with our 
consumers,” he told the newspaper.
“We never had the intent to do anything 
illegal, and we disagree with the court’s 
decision.” - CSP
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WALK-INS FACTORY BUILT IN STERLING HEIGHTS, Ml

QUALITY & VALUE • SHORT LEAD TIMES • G O O D  O LD-FASHION ED SERVICE

VISIT SRC REFRIGERATION AND RECEIVE 
A VALUABLE COUPOHTHAT CAN BE APPLIED1 

TOWARD YOUR NEXT PURCHASE

TOLL FREE: 8 0 0 -5 2 1 -0 3 9 8  
fA X : 586 -254 -0485
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Cuyahoga County cigarette tax 
increase

While the elections introduced 
massive upheaval in Ohio’s political 
climate, some results are causing 
upheaval in the petroleum retail and 
convenience store industries.

Voters in the Cleveland area 
approved Issue 18, an arts and 
culture measure that increased the 
county’s cigarette tax. Any retailer 
selling cigarettes in Cuyahoga 
County must now collect taxes 
totaling $15.95 per carton, an 
increase of 1.5 cents per cigarette.

The Associated Food and 
Petroleum Dealers (AFPD). 
along with Philip Morris and a 
political action group called The 
Citizens Against New Taxes, 
campaigned against the issue. 
“AFPD vigorously opposed Issue 
18. We believe the new tax will 
cost jobs, increase crime and 
will not reach the income that 
supporters projected,” said Pat 
LaVecchia, AFPD's Vice Chair 
of Legislative and Government 
Affairs. LaVecchia also reminded 
dealers that the new tax law 
includes a floor tax of 30 cents per 
pack on current inventory, effective 
immediately. Retailers with 
questions regarding the new tax 
should contact the AFPD office.

Workers’ Compensation news
The Frank Gates Service 

Company, AFPD’s Ohio group 
rating plan administrator, reminds 
all participants of some approaching 
deadlines. Have you requested 
your free workers’ compensation 
group rating savings estimate? If 
not, there is still time to do so. 
Frank Gates staff members are 
currently analyzing employers 
for placement in their 2007 group 
rating program.

Frank Gates sent marketing 
materials, including AC-3s or 
Temporary Authorization forms, 
to our Ohio AFPD members over 
the summer. If you did not receive 
these items, contact your Frank 
Gates representative as soon as 
possible.

Participating employers who 
submitted AC-3s should soon 
receive their Group rating

savings estimates and enrollment 
invitations.

Group rating enrollment materials 
for the rating year beginning July 
1, 2007 (reflected in payroll reports 
issued in January and July 2008) 
must be returned to Frank Gates 
by the last day of February 2007. 
This deadline is set by the Ohio 
Bureau of Workers’ Compensation. 
Additional February 2007 mailings 
include payroll reports reflecting 
group rating discounts for those 
who enrolled in the group programs 
back in February 2006.

To request your free, no­
obligation savings estimate, call 
(800) 395-4119 or visit www. 
frankgatesgroups.com and submit 
an online AC-3.

In related news, AFPD reminds 
all Ohio members to take advantage 
of the safety services provided by 
Howard Cherry, AFPD’s Safety 
Director. Cherry will work with 
your company to identify and 
resolve safety issues that could hurt 
employees or customers. Cherry 
reminded members that safety and 
health claims could lead to higher 
workers’ compensation rates, 
or the revocation of your group 
rating status. Cherry’s company, 
Environmental Services of Ohio, 
can be reached at (800) 798-2594.

Legislative update
County auditors are still pushing 

for statewide motor fuel quality 
testing. Pat LaVecchia, AFPD’s 
Vice Chair of Legislative and 
Government Affairs, reported that 
AFPD opposes Ohio’s proposed 
octane testing program in its current 
form. While the measure remains 
in committee, AFPD will lobby for 
changes in the proposal, including 
language that would make the 
Ohio Department of Agriculture 
responsible for the program. “We 
want to move octane testing 
away from the political arena to 
guarantee unbiased results,” said 
LaVecchia. Meanwhile, Summit 
County retailers continue to fight a 
county-run octane-testing program 
that has overburdened already 
miniscule gasoline margins with 
additional costs.

AFPD continues to push the 
State Assembly for a permanent 
gasoline exemption from Ohio’s 
CAT tax. “This is a case where big 
oil has our back,” said LaVecchia.

“Oil companies, jobbers and Ohio 
petroleum trade groups are in 
our corner, fighting to keep the 
gasoline exemption in place.” 
LaVecchia noted that current state 
law mandates that only the Ohio 
Department of Transportation can 
receive gasoline tax revenues.

News and notes
Motorists looking for Citgo 

banners after March 2007 will 
instead find brands like Sunoco 
and Marathon, or unbranded 
jobber supplied outlets. AFPD’s 
Pat LaVecchia, a Citgo dealer, 
noted that many experienced 
jobbers are ready to assist the 
former Citgo owners with supply 
contracts. Meanwhile, a group 
of plaintiffs who bought Citgo 
products are suing the company, 
alleging a price-fixing conspiracy 
with the Organization of Petroleum 
Exporting Countries (OPEC). See 
full story on page 7.

The Ohio Environmental 
Protection Agency has approved 
an air permit, paving the way for 
The Andersons Inc. and Marathon 
Oil Corp. to build a joint-venture 
ethanol plant in western Ohio. The 
proposed site, located in Greenville, 
should be completed in 2008.
The plant will produce about 110 
million gallons of ethanol each 
year, and employ up to 40 people.

Drive-off stickers 
available through 

AFPD
Service station dealers in 
Ohio and Michigan can 
purchase stickers for gas 
pumps that are intended to 
deter customers from driving 
away without paying for the 
gas that they pump. The 
stickers, which cost $1 each 
for members and $1.50 each 
for non-members, explain 
that a person that drives off 
without paying can lose their 
license. To order yours, call 
AFPD at (248) 671-9600.

Division of Circle K signals 
new phase of growth
Brian Hannasch, senior vice president of i 
West North America for Circle K, announced 
the splitting of its Midwest business unit into j 
two divisions, a move designed to support a 
continuing pattern of growth in the region.

In a letter to team members that was 
obtained by CSP Daily News, Hannasch 
said the move would position the region for 
growth and help "maintain the integrity of our 
business model, which calls for us to remain 
close to our stores and our customers."

One unit will be called Great Lakes and will 
include Ohio, Michigan and Pennsylvania 
with support offices in Akron, Ohio. Circle 
K veteran Paul Rodriguez will head up this 
unit. Kentucky, Indiana, Illinois and Iowa will 
make up the new Midwest business unit.

For industry observers, the move bolsters 
the chain's intent to grow within the 
Midwest. "From a mergers and acquisition 
perspective, dividing the business units 
means they will have people focusing 
on smaller areas,' Tom Kelso, managing 
director for Baltimore-based Matrix Capital 
Markets Group Inc., told CSP Daily News.

The current Midwest unit operates 620 
corporate sites, 102 dealer sites and 60 
franchise locations with annual merchandise 
sales of more than $650 million.

Citgo campaign dispels 
boycott claims
Citgo Petroleum launched a new campaign 
in October to thwart efforts by the public, 
legislators and other parties that are calling 
for a boycott of Citgo fuel, reports the 
Miami Herald.

"Citgo Petroleum, a subsidiary of 
Venezuela's state-owned oil company,” 
notes the newspaper, launched a media 
campaign "against calls for a boycott, 
making the point that its stations are owned 
by private businesses" by running full-page 
ads in a number of U.S. newspapers, writes 
the Herald.

The ad says that inaccuracies surrounding 
the decision by 7-Eleven to discontinue 
selling Citgo-branded fuel ‘ have led 
to numerous calls for a boycott of our 
products."

Citgo spokesman David McCollum told 
the newspaper that the ad campaign "was 
not a sign that the boycott was affecting 
the company," but rather a sign that the 
company is "supporting our marketers and 
retail owners. .. "We are trying to set the 
record straight." -NACS
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Gadaleto, Ramsby & Associates
Providing quality health care to AFPD members for over 20 years

Kelli Zussman, Director of Administration and Amy Snider, Administrative Assistant

By Michele MacWilliams

Back in 1984 the insurance industry 
was quite different than it is now.
At that time Gadaleto, Ramsby 
& Associates was a small firm 
comprised of two insurance agents 
and one part-time secretary.

Joe Gadaleto and Steve Ramsby 
were both independent insurance 
agents with a couple of good 
accounts. They agreed to join forces 
and form an agency that could 
handle the unique needs of the small 
business owner.

Joe Gadaleto had the Michigan 
Auto Dealers as a client in 1983 and 
was appointed to help the Associated 
Food Dealers of Michigan (now' 
AFPD). Along with Steve Ramsby s 
other clients, they formed Gadaleto, 
Ramsby & Associates.

Back then, their part-time secretary 
could handle all business matters. 
Today they have a staff of 40.

Gadaleto, Ramsby & Associates 
specializes in assisting groups of 
one to 99 employees for Blue Cross 
coverage’s. Before 1986, insurance 
agents couldn't sell Blue Cross.

Actually, Steve Ramsby explained 
that Blue Cross is pre paid health 
coverage, which is different than 
an insured health insurance under 
Michigan insurance law.

Once the law changed, Gadaleto,

Ramsby & Associates began offering 
Blue Cross as a viable health care 
option.

In 1988, the company was appointed 
as a Managing Agent for Blue Cross, 
which allows agents to sell Blue Cross 
through them. Back then there were 
700 independent agents selling Blue 
Cross insurance in Michigan. Today 
Gadaleto, Ramsby & Associates 
works with 1,800 agents.

A change in 1994 greatly improved 
Blue Cross’ service to AFPD 
members, when Gadaleto, Ramsby & 
Associates took over the billing aspect 
of our Blue Cross premiums. Now, if 
members have a question about their 
bill, they don’t have to go through a 
mess of bureaucratic red tape, they 
simply call Gadaleto Ramsby.

“Amy Snider is AFPD’s dedicated 
contact person for all questions,” 
says Steve Ramsby. “We have a 
toll-free number for members to call. 
She handles billing questions, issues 
about claims and can also assist with 
benefit explanations. We understand 
the specific issues of AFPD members 
and can help you through the 
process," Ramsby explains.

AFPD members have more 
access to Blue Cross programs and 
Gadaleto, Ramsby & Associates can 
expedite the process. “We can get in 
the system 24-hours-a-day. We also 
wire your payments to Blue Cross, so

it is processed immediately, meaning 
benefits can be used faster and 
claims processed without holdups if 
payments are late.”

By being an AFPD member 
Ramsby says that Blue Cross 
customers have better access to a 
variety of Blue Cross programs. “A 
two-person group here has the same 
benefits as larger companies.” 

Ramsby says that Blue Cross offers 
very cost effective health benefits for 
full-time and now individual policies 
for part-time employees. These 
individual programs, he attests, are 
also popular for family members and 

relatives of an 
employer.

Gadaleto, 
Ramsby & 
Associates offers 
all the Blue

Cross products, including Health 
Maintenance Organizations (HMO), j 
Preferred Provider Organizations 
(PPO), Health Reimbursement 
Associations (HRI), Point of Service * 
(POS), Community Blue and 
Health Service Accounts (HSA).
By choosing Blue Cross insurance 
through AFPD, members receive all j 
the benefits of Blue Cross and all 
of the extra services of Gadaleto, 
Ramsby & Associates at no 
additional cost.

With over 20 years experience, 
the folks at Gadaleto Ramsby 
& Associates have a thorough 
knowledge of the insurance industry ' 
and the Blue Cross products. To find 
out more about AFPD’s Blue Cross ; 
programs, contact Dan Reeves at 
AFPD, (248) 671-9600.

GADALETO, RAM5B 
&  Associates

(I to r) Richard Davenport, Dan Reeves and Jeffrey Marchese

AFD Foundation awards scholarships 
to WMU students

Dan Reeves, AFPD Executive Vice President 
-Food & Beverage, recently visited Western 
Michigan University (WMU) to award 
scholarships to two deserving students. Richard 
W. Davenport is a senior from Milford, Michigan 
and Jeffrey Marchese is a senior from Clinton 
Township, Michigan. Both received $1,500 
scholarships from the AFD Foundation.
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As we cover new ground, we re

in the Industry
(Limited sponsorships available)
• Three tables of 10 for dinner (VIP seating)
• 10 company images for media presentation
• Title sponsorship signage for music, photo booth or centerieces
• Half-price on the ad o f your choice in the Food and Petroleum Report
• Use of 4 company products at dinner (or 4 additional images in media presentation) 
$600 for each additional table

Friday, February 9
By popular demand, 
returning to

Penna's o f Sterling
(Van Dyke at 16-1/2 Mile Road)

6:30p.m.

GOLD SPONSOR— $7 ,000
- Two tables of 10 for dinner (Prime seating)
• 7 company images for media presentation
• Corporate signage at the dinner
• Half-price on the ad of your choice in the Food and Petroleum Report
• Use of 2 company products at dinner (or 2 additional images in media presentation) 
5700 for each additional table

SILVER SPONSOR— $4,000
• One table of 10 for dinner (Preferential seating)
• 4 company images for media presentation • Corporate signage at the dinner
• Half-price on the ad o f your choice in the Food and Petroleum Report
• Use of 1 company products at dinner (or 1 additional images in media presentation) 

$800 for each additional table

BRONZE SPONSOR— $2,$00
• One table of 10 for dinner
> 2 company images for media presentation • Corporate signage at the dinner
• Half-price on the ad of your choice in the Food and Petroleum Report 
5 900 for each additional table

Tables of 10— $ 1,250 •  Couple— $275 •  Individual— $150

BROUGHT TO YOU BY.

Please call
Michele MacWilliams at AFPD —

g i j  \C J f)  B hU  S hield
W  Blue Care Network

2 4 8 .6 7 1 .9600 for sponsorship opportunities.
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Senator Martha G. Scott supports twice monthly food 
stamp payment distributions
State Senator Martha G. Scott 
D-Highland Park

Committees
• Senate Appropriations

Subcommittees
• Minority Vice Chair, Family

Independence Agency
• Minority Vice Chair, Retirement
• Member, Commerce, Labor & Economic

Development
• Member, K-12/School Aid/Education

By Kathy Blake

State Senator Martha G. Scott, 
(D-Highland Park) is the primary 
sponsor of Senate Bill 1334, that 
would distribute food assistance 
benefits into two monthly payments 
rather than once a month. The bill 
is supported by both Democrats and 
Republicans said Scott.

When asked whether she 
thinks the legislation would 
be implemented, Senator Scott 
responded, “It looks pretty good. 
There was a work group which 
included Senator Bill Hardiman’s 
staff going over it.” State Senator 
Hardiman, (R-Kentwood), is the 
chairman of the Senate Department 
of Human Services subcommittee, 
where the bill is being worked on.

More than one million Michigan 
residents receive some form of 
food assistance. Currently, they all 
receive their funds in one monthly 
lump sum payment and go to the 
grocery store during the same 
week, which impacts the grocers’ 
ability to supply food, particularly 
perishables. “There have been 
concerns with food distribution 
taking place at the first of the 
month, especially because fresh 
produce, fruit and meat supplies run 
out,” said Senator Hardiman.

The twice monthly distribution of 
food stamps has gained support as 
part of a healthy lifestyle initiative. 
The Governor's Food Policy 
Council has adopted this view.

Senator Scott said, “I went around 
the stores and asked people about 
monthly food stamps. This one

woman was freezing her 
milk.” Twice monthly 
distribution would help 
keep fresh perishables in 
the home, it would also help 
recipients from running out 
of food altogether. Senator 
Scott explained that some 
stores give groceries to their 
regular customers who run 
out of food stamp funds.
“But some people are too 
proud to ask for help. Twice 
a month would be more 
humane,” said Scott.

As grocers know, changing 
food stamps distribution 
would also help them with 
staffing, since it is hard to 
employ people for one week 
out of the month.

District
Senator Scott was elected 

by Special Election in 2001 
for her first term in the 2nd District, 
which includes portions of Detroit, 
Hamtramck, Highland Park, Harper 
Woods, and the Grosse Pointes.
She was re-elected in 2006 with 
a whopping 73 percent of her 
district’s votes. Scott said she has 
a very diverse district economically 
and ethnically. “Hamtramck is a 
small New York.” She said there 
are 40 different languages and 
dialects spoken at homes there.

Senator Scott currently serves 
on the Senate Appropriations 
Committee. Her subcommittee 
assignments include: Vice 
Chairperson of Retirement and 
Family Independence Agency 
subcommittees; and a member of 
the Commerce, Labor & Economic 
Development and K-12/School Aid/ 
Education subcommittees. These 
may change with the upcoming new 
session.

Political background
Senator Scott began her public 

service career in 1972 as a Precinct 
Delegate. In 1977, she was 
appointed to the Wayne County 
Board of Commissioners. In 
1979, she served as Vice-Chair of 
the Wayne County Civil Service 
Commission. From 1984 to 1987,

she was President of the Highland 
Park City Council. In 1988, she was 
elected the first woman Mayor of 
Highland Park, making her the first 
African American woman elected 
Mayor of a Michigan city.

In 1994, Senator Scott was 
elected State Representative of the 
6th House District, representing 
Highland Park, Hamtramck and 
portions of Detroit. She was re­
elected to her second and third 
House terms in November 1996 
and 1998, respectively. She led 
the charge and fought for many 
issues that were beneficial to her 
district, including the restoration 
of the Davison Freeway (project 
repair and reconstruction). “I 
worked hard with the community 
and businesses to repair this great 
connector in Southeast Michigan,” 
said Scott. It paid off. “It ended up 
more beautiful than I expected, she 
said adding, “It let me know that 
you need to keep working on it if 
you feel strongly about something.”

She is the author of House Bill 
5175 of 1995 (Public Act 241), 
which required the Friend of the 
Court to initiate enforcement of an 
order requiring a parent to provide 
dependent health coverage if the

parent failed to obtain or maintain 
that coverage. In addition, as State 
Representative, Senator Scott also 
sponsored House Bill 4620 of 2000 
(Public Act 35), which provides 
for foreign state reciprocity for 
insurance adjusters doing business 
in Michigan.

As a Michigan Senator, Senator 
Scott authored Senate Bill 384 
of 2005 (Public Act 48), which 
established the third Saturday of 
every June as Juneteenth National 
Freedom Day in Michigan, 
celebrating the end of slavery 
in the United States, and which 
designated November 26 of every 
year as Sojourner Truth Day, 
in honor of the Underground 
Railroad and emancipation leader 
of the 1800s. She also authored 
Senate Bill 736 of 2001, which 
provides for domestic violence 
training for Friend of the Court 
employees, and Senate Bill 753 
of 2003 (Public Act 431), which 
established the Childhood Lead 
Poisoning Prevention and Control 
Commission.

Insurance reform
Senator Scott presently is the 

sponsor of bills that would reform 
Michigan's insurance laws, 
particularly in our urban areas. 
“Detroit pays the highest insurance 
rates in our country,” said Scott. 
“Credit scores should not determine 
the rate. Rates shouldn’t be based 
on where you live. The median 
auto insurance and home owner’s 
insurance is $5,000 in Detroit," she 
said. Scott says she plans to push 
for the bills to be brought up again 
in 2007.

Scott has established a website, 
www.insuranceredlining.com, that 
provides a source of information 
sharing on Michigan insurance 
rates, and contains information on 
proposed legislation, as well as a 
petition for Michigan residents to 
share their insurance story.
Civic activities

Senator Scott is the Founder

Martha G. Scott,
Continued on page 21.
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Shake up your holiday sales
Vit s ex a c tly  w h a t  th e s e  n e w  ho lida y  in s ta n ts  f ro m  th e  M ic h ig a n  L o tte r y  w ill d o  In ta c t th is  is  th e  b ig g e s t 
a;* so  m a ke  s u re  y o u 're  s to c k e d  a n d  re a d y  fo r  th e  f lu r r y  o f c u s to m e rs  F e s tive  h o lid a y  th e m e s  a n d  th : 
OOO m a ke  th e m  g re a t to  g ive  a n d  g e t.  a n d  th e  p e r fe c t  g if t  fo r  a lm o s t e v e ry o n e  In s ta n t  g a m e s  i t s  hoc. h
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Volunteers at Christ Cornerstone Baptist Church on Charlevoix in Detroit(I to r) Peggy Black, Harley Davis, Ryan MacWilliams, Jennifer Pouttu, Stacey 
Vargas and Sean Gouda take a break. They were busy distributing turkeys to 
charitable organizations at the Motown Snacks warehouse.

Sean Gouda 
hauling cases 
of turkeys i

Unloading turkeys at Southfield Human Services
Volunteer 

. Brian 
I A  Yaldoo

Turkey Drive i 
Co-chair I  
Harley Davis '  
at work in the 
Motown Snacks 
warehouse. Volunteers at the Sacred Heart Church Chaldean Center Jonathan Garmo unloads the truck

Toni Mcllwain 
of Ravendale 
Community 
Education

A Big Thanks to the Student Council and National Honor Roll students at Kettering High School in Detroit. Forty-eight students arrived on a 
school bus to help us bag the birds. We couldn't have done it without them!
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Jane 
Shallal addresses 

the crowd at 
Sacred Heart.

Drive 
co-chair Dr. 
Jacoub Mansour 
addresses the 
crowd

A special thanks to:
Spartan Stores for their 
aid and assistance with the 
turkeys, Motown Snack 
Foods for their hospitality 
and the use of their

The Associated Food & Petroleum Dealers thank the businesses and individuals below 
for their generous donations toAFPD's 26th Annual Turkey Drive

8 Mile Foodland 
Abbey Wine Shoppe 
American Tel-Ten 
Amori's Marketplace, Detroit 
Arcori Family 
Artistic Outdoor Services 
Art's Liquor, Fine Wine 
Ashton Drugs and Liquor, Detroit 
Arvin and Najib Ayar 
Banner Super Market, Detroit 
Beer Wagon Party Shoppe 
Blue Jay Liquor Store 
Brian S. Yaldoo 
Carl's Maiket
Chaldean American Chamber
Chaldean American Ladies Of Charity
Chaldean Federation of America
CheyeneAttisha
Clear Rate Communications
Clovetteaf BPS Grill
Cold Spot Party Store, Southfield
Country Farm Market of Pontiac
Cracker Barrel/Hani Najor
Cronin s Party Store, Southfield
CROSSMARK
Dan and Kathleen Reeves
Donna J. Smith
Dr. Jacoub Mansour
DTE Energy
Fairline Food Center
Fairway Foods
FatcorvGoiden Valley
father A Son Food Mart
fisher's Muffler
frw Star Market of Belleville
franklin Liquor 4 Deli
fr*d A Major

Frisbie Moving & Storage Company 
Gadaleto, Ramsby & Associates 
Glasgow Wine & Liquor 
Great Lakes Data Systems 
Harley Davis 
Hayes Market, Southfield 
Highland Park Save-A-lot 
Hollywood Super Markets 
Howell Party Store 
In N Out Food Stores 
James V. Bellanca, Jr.
Joseph Sarafa
Kassab's Town & Country Market 
Kevin A Kenny Kenaya 
Larry's Foodland, Livonia 
LaSalle Bank
Law Offices of John Kallabat 
Liberty Discount Drugs 
Linwood Egg Company 
Luxor Liquor, Detroit 
Mapleview Liquor A Wine Shoppe 
Market Square of Birmingham 
Mary Fraser
Matthews Food A Liquor, Detroit 
McK's Wine Shoppe of Garden City 
McVee’s
Metro Food Center 
Metro Foodland, Detroit 
Metro Media Associates 
Mike's Fresh Market, Detroit 
Mohave Development Company 
Motown Snack Foods 
Munchies A More, Southfield 
New Hudson Foods 
New Super Fair Foods 
Oak Ridge Supermarkets 
Oakland Party A Liquor Shop

Park Place Fine Wine A Liquor
Parklane Cork A Bottle of Detroit
Parkway Foods
Paul Mona
Plum Hollow Market
Prince Fine Wines A Liquor, Southfield
Re/Max Classic, Farmington Hills
Rebecca Heinrich
Rocky Husaynu
Roseville Save-A-Lot
Russ Party Store, Waterford
Saturn Super Foods, Detroit
Savon Foods Super Store/Marvin Pattah
Schott's Supermarket, Fraser
Security Express
Seven Star Food Center Inc.
Shamoun, Yaldo A Associates 
Showerman’s Fine Wine A Liquor 
Southfield Center Party Store 
Southfield Funeral Home 
Stan's Market of Livonia 
Superland Market, Detroit 
Taylor Freezer of Michigan 
Thrifty Scot
Tip Top Liquor A Wine Shoppe 
Tony Antone
Treasure Island, Southfield 
University Foods
Vegas Food Center, Harper Woods 
Veronica A. George 
Vineyards Wine Cellar 
Vintage Village Fine Wine 
Wine Depot Party Shop, Warren 
Wireless Giant, Southfield 
Wireless Toyz of Southgate 
Wireless Toyz of Farmington Hills

warehouse and delivery 
truck, Value Center Market 
for ordering the turkeys, 
Interstate Brands for the 
stuffing and Wonder Bread, 
Central Foods Wholesale 
for donating 2,000 liters of 
pop to go with our turkeys 
and the Chaldean News for 
being our media sponsor!

Many thanks to our Turkey Drive
committee members and volunteers!

Harley Davis Turkey Drive Co-Chair
Dr, Jacoub Mansour -  Turkey Drive Co-Chair

Wendy Acho Sean Gouda
Stephanie Beau Stacey Vargas
Terry Farida Jennifer Pouttu
Jim Garmo Dina Chapman
Chip Geriach Peggy Black
Rocky Husaynu David Underwood
Mark Karmo Regina Lloyd
Sonya Kory-Haio Zak Issak
Alaa Naimi Rosemary Bannon
Nick O'Shea Augeen Kalsho
Bill Viviano Amjed Alnairre
Brian Yaldoo Alexander Yaldoo
Chris Zebari Jonathan Garmo
Toby Zeer Ryan MacWilliams

January 2007 I 17



U.S. Court rules to allow ‘light’ cigarette sales
A U.S. federal appeals court handed 

down a decision in November that 
allows tobacco companies to continue 
selling cigarettes labeled "light" and 
"low tar” while the court reviews the 
companies’ appeals.

The U.S. Circuit Court of Appeals 
for the District of Columbia’s decision 
puts a hold on a ruling handed down 
by Judge Gladys Kessler on August 
17 that found cigarette manufacturers 
had misled the public regarding the 
health benefits of light, ultra light and 
low tar cigarettes. Part of the order

contains provisions that unfairly 
penalize retailers.

The ruling issued by the U.S. 
Circuit Court temporarily blocks 
those provisions, which require 
cigarette manufacturers to include 
in their merchandising agreements 
with retailers that the retailers will 
have countertop and header displays 
in their stores informing the public 
of the manufacturers’ misleading 
statements. If retailers refuse to have 
the displays, the manufacturers will 
be unable to have merchandising

agreements with those retailers.
On August 31, the National 

Association of Convenience Stores 
(NACS) provided two affidavits from 
Senior Vice President of Government 
Relations Lyle Beckwith and 2005- 
2006 Chairman Scott Hartman, 
president and CEO of Rutter’s Farm 
Stores (York, Pa.), attesting to the 
problems with the order and described 
the difficulties the order creates for 
retailers, as well as the injustice of 
taking revenue from retailers who 
have done nothing wrong.

OSU officials asks convenience stores to ban beer bottles
Ohio State University (OSU) 

officials have requested three 
campus-area United Dairy Farmers 
stores to stop selling glass beer 
bottles until the end of the school 
year, reports the Associated Press.

Phasing out the sale of beer bottles 
is not about cracking down on 
underage drinking, as university 
officials cite safety concerns over 
students throwing glass bottles at

police, notes the news source.
"Beer bottles are lethal weapons 

when thrown empty, and cans don’t 
hurt you empty,” Willie J. Young, 
director of off-campus student 
services, told the AP.

Banning glass beer bottles by 
November 18 -  the day OSU 
plays Michigan -  could be one 
less concern for campus officials, 
Douglas G. Borror, OSU chairman

of the trustees' academic and 
student affairs committee, told the 
news source.

Young commented to the AP that 
the university’s request to ban glass 
bottles only applies to beer. “Our 
students drink cheap beer, so the 
foreign beers are not a problem," 
he said, adding, “You never see 
those bottles in the neighborhood.”
- NACS

Jones Soda pairs 
peas and turkey 
with Tots’

As part of its 2006 Holiday Pack 
to benefit the Marine Corps Toys for 
Tots program, Seattle-based Jones 
Soda is offering consumers unique 
flavors such as Green Pea Soda, 
Sweet Potato Soda, Dinner Roll 
Soda, Turkey and Gravy Soda, and 
Antacid Soda.

"The Jones Holiday Pack takes 
the stress out of the holidays. No 
mess, fuss, or worries, from box to 
the dinner table, the Jones Holiday 
Pack is today’s answer for the busy 
life-style we live,” said Jones Soda 
President and CEO Peter van Stolk 
in a press release. “Our holiday 
sodas have zero calories and zero 
carbs, but have all the full rich flavor 
you have come to expect from the 
nation’s number one selling poultry 
flavored soda.”

For the fourth consecutive year, 
Jones Soda is partnering with Toys 
for Tots and will donate a portion of 
the sales to the organization.
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Giving small businesses the power... 
to make smart decisions.
If you're considering your business' electric supply options for 2007, we can help you 

make an educated decision on your Detroit Edison electric costs. If you are not currently 

•a full-service customer and intend to return to Detroit Edison as a full-service customer, 

you need to notify us of your intention by January 5,2007 to avoid additional charges.

Please note: this year's deadline is earlier than last year's. If you have a Detroit Edison

Account Manager, contact them. If not, call 800-477-4747 or simply go to DTE Energy*
mv.dteenerqy.com/rts. -----------------------------

Detroit Edison
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At the car wash,
continued from page 8.

were provided by Billman and 
therefore Zip-Zap was not controlling 
authority. The Board of Tax Appeals 
agreed, stating that the transactions 
in Zip-Zap were taxable due to the 
provision of hand-drying services as 
part of each transaction. Conversely, 
Billman’s car wash transactions are

exempt from sales tax because no 
personal services are provided as part 
of the transactions.

Citing a simple dictionary 
definition, the Board also rejected 
the Tax Department’s argument that 
Billman’s customers did not “use” 
the equipment. Implicitly, the Board 
held that a customer “uses” a car 
wash when employing a machine 
to automatically wash the vehicle. 
Having rejected the Department’s

arguments, the Board ruled in 
Billman’s favor. The Department 
could have appealed from the Board’s 
decision to a Court of Appeals 
or the Ohio Supreme Court. The 
Department chose not to do so. 
Accordingly, the case is over and the 
Board of Tax Appeals decision is final.

One of the most interesting 
aspects of the Billman case is the 
Department’s decision to attack 
automatic, coin-operated car washes.

For years, many car wash operators 
have relied on oral representations 
by the Department that unmanned 
automatic, coin-operated car washes 
are exempt from sales tax in Ohio. 
The Department was only now 
attempting to limit Ohio's sales 
tax exemption to wand style car 
washes where the customer exits 
and physically washes a vehicle. 
Why the sudden change of position? 
Clearly, this case illustrates the 
danger of relying solely on oral 
representations of the Department.

Obtaining advice from the 
Department is a good first step. 
However, do not be lulled into a 
false sense of security. There are a 
large number of cases in Ohio that 
preclude a taxpayer from asserting 
a claim against the state based 
upon representations by the state. 
Unfortunately, you cannot point the 
finger at the Department of Taxation 
and claim they orally told you that an 
activity was not taxable. In fact, such 
oral representations were made in the 
Zip-Zap case to no avail.

The only procedure available in 
Ohio, upon which a taxpayer may 
rely, is the cumbersome procedure 
of obtaining a written opinion from 
the Tax Commissioner regarding 
the relevant activity. Once a written 
opinion is obtained, a taxpayer may 
rely upon that opinion and plan 
accordingly. Oral representations 
by the Department are non-binding. 
The Department can orally represent 
its position and act adversely to that 
position without incurring any harm.

What did we learn and what can we 
take away from the Billman and Zip- 
Zap cases? We simply learned that 
coin-operated, unmanned automatic 
car wash transactions are indeed 
exempt from sales tax in Ohio as 
long as no personal property and no 
personal services are provided as 
part of the transaction. As shown 
in Zip-Zap. if any personal services, 
such as hand drying, are provided 
to customers as part of car wash 
transactions, those sales will be 
subject to sales tax in Ohio.

The second thing to take away from 
this case is to be cautious when tax 
planning. As shown in this case, the 
Department is willing to contradict 
itself. Exercise extreme caution 
when obtaining oral advice from the 
Department.

At the end of the day. this is a large 
victory for operators of automatic, 
coin-operated car washes. Relish the 
moment.

or Micnigan

M ichigan's most trusted name in  health

bcbsm.com/icblue

■Ml.
FOOD &  PETROLEUM DEALERS, INC.

Individual Care 
Blue
Having no health care coverage is like walking a tightrope. 
Let Blue Cross Blue Shield of Michigan be your safety 
net. Individual Care Blue PPO offers you the peace of 
mind that comes with knowing you're protected from 
the unexpected with:

■ Comprehensive coverage with no deductible and 
affordable copayments

■ Prescription drug coverage up to S2,500 per member 
annually

■ Choice of providers from our statewide networks — 
100% of hospitals, 95% of physicians and 98% of 
pharmacies participate in Individual Care Blue

To sign up today or for more in form ation regarding 
benefits and rates on Indiv idual Care Blue contact 
the Associated Food & Petroleum Dealers at 
248-671-9600 .

Affordable 
coverage 
that's 
there 
when you 
need it.
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Martha G. Scott,
Continued from page 14.

and President of the M.G. Scott 
Foundation. In conjunction with 
her Senate office, the Foundation 
hosts an annual health fair for the 
citizens of the 2nd Senate district, 
providing them with valuable, 
free information and testing. The 
Foundation also has provided 
scholarships to high school 
students to participate in the Youth 
in Government program and is 
working toward the renovation and 
re-opening of the Highland Park 
Public Library.

Senator Scott is Past President 
of the National Council on 
Alcoholism and Drug Dependence- 
Greater Detroit, and Past 
and Present Secretary of the 
National Foundation for Women 
Legislators. She is the Vice-Chair 
of the Committee on Insurance 
for the National Black Caucus of 
State Legislators, and Michigan 
State Director for Women in 
Government. Senator Scott is a 
member of the Citizens for Better 
Care Board of Directors; the 
Citizens for Better Government

Executive Board; the Detroit Public 
Schools Transition Team; Gamma 
Phi Delta Sorority, Beta Alpha 
Chapter; Horizon Health System 
Osteopathic Founder’s Council; the 
Michigan Children’s Trust Fund 
Advisory Committee; the Michigan 
Policy Academy Team on Homeless 
Families and Children; the Youth in 
Government Board of Directors; and 
many other organizations. Senator 
Scott is also a 1998 Fellow at the 
Bowhay Institute for Legislative 
Leadership Development.

Awards
Senator Scott is the recipient of 

Michigan NOW’s Legislator of 
the Year Award-Senate (2005); the 
Women’s Institute for Spiritual 
Enrichment, St. John Christian 
Methodist Episcopal Church’s 
Woman of Excellence Award 
(2005); Fight Crime: Invest in Kids’ 
Crime Fighters Award (2004); the 
Michigan Democratic Women’s 
Caucus Eleanor Roosevelt Award 
(2004): Michigan’s Children’s 
Do Something Wonderful for 
Children Award (2002); and the 
National Association of Negro 
Business & Professional Women's 
Club-Detroit's Sojourner Truth

Award (2002). While she was a 
member of the Michigan House 
of Representatives, constituents in 
Hamtramck presented her with an 
Outstanding Leadership Award for 
her continued work on Bilingual 
Education at Eastern Michigan 
University.

Biography
She is a South Carolina native and 

graduate of Highland Park Public 
Schools and Highland Park Junior 
College. In 1990, she received an 
honorary Doctorate of Law degree 
from the Urban Bible Institute of 
Detroit, and an honorary Doctorate 
of Humanities from the Tennessee 
School of Religion. Senator Scott 
retired in 1986 from Michigan Bell 
after 26 years of service. She has 
two children, a son and a daughter 
and two granddaughters. She is 
an active member of the Russell 
Street Missionary Baptist Church in 
Detroit.

Contact the senator
To reach State Senator Scott, 

please call 517-373-7748, email 
SenMScott@senate.michigan.gov 
or write State Senator Martha G. 
Scott, PO Box 30036, Lansing, 
Michigan, 48909-7536.

Consumers with plastic 
spend more on vending 
machine purchases

A new USA Technologies survey 
reveals that consumers spend more 
on vending machine purchases when 
they use their plastic instead of cash.

According to USA Technologies, 
a provider of wireless, cashless, 
micro-transactions and networking 
services, the survey shows “a 
continuing strong shift towards 
cashless vending, and that 
consumers buy more expensive 
items when they use their credit 
cards,” notes a press release.

On average, the survey found that 
consumers spend 32 percent more 
per transaction when using a credit 
card. Specifically, consumers using 
plastic spend 35.1 percent more on 
beverages and 34.2 percent more on 
snacks.

“Consumers are using their 
credit cards in increasing numbers 
when purchasing from vending 
machines,” said USA Technologies 
Vice President of Marketing Wendy 
Jenkins in the release. “More 
innovative vending operators are 
discovering the multiple benefits of 
adopting cashless vending to improve 
their business performance.” - NACS

F O O D  &  P E TR O LE U M  DEALERS, IN C .

• Blue Cross/Blue 
Shield Health Care

> Full Time Lobbyist
> AFD PAC Committee

• Business Seminars
• T.I.P.S. Seminars

• Annual Trade Show
• Formal Trade Dinner

•  Lincoln Financial 
Business Planning

• Coupon Redemption 
Program

• Clear Rate Local & Long 
Distance Phone Service

• Michigan Merchant Services 
Credit Card Processing

• Northpointe Liquor 
Liability Insurance

• Money Order Program
• AAA Auto & Home Insurance
•  Workers Comp. Insurance
•  Property Casualty Insurance
• Bad Check Recovery/

Debit Recovery Program

• Legislative Updates
•  Liaison with 

Governmental Agencies

• Legal Consultation
• Accounting Advice
• Monthly Food & 

Petroleum Report
•  Scholarship Awards

• Scholarship Golf Outing
• Thanksgiving Turkey Drive
•  S.E. Michigan Holiday 

Beverage Show
• West Michigan Holiday 

Beverage Show

For m o re  in fo rm a tio n  on  any o f th e se  e x ce lle n t p rog ram s, ca ll;

Associated Food and 
Petroleum  Dealers

30415 W est 13 M ile  Road •  F a rm ing ton  H ills, M ich ig a n  48334

(248) 671-9600
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Want to know how your Michigan senators and representatives voted on bills that effect the food and petroleum indus­
tries? Here are three bills from 2006 and the voting record:

Senate Bill No.50, Catering Bill
(Allowing Class C Retailers to Sell Liquor Off Premise)
Senate Passed - Voting Record

Yes, for the Bill—35
Allen, Clark-Coleman, Jelinek, Scott, Barcia, Cropsey John­
son, Sikkema, Basham, Emerson, Kuipers, Stamas, Birkholz, 
Garcia, Leland, Switalski, Bishop, George,
McManus, Thomas, Brater, Gilbert, Olshove, Toy, Brown, 
Goschka, Patterson, Van Woerkom, Cassis, Hammerstrom, 
Prusi, Whitmer, Cherry, Hardiman, Sanborn

No, Against the Bill-1
Jacobs

Excused-2
Clarke, Schauer

Not Voting-0

House Passed - Voting Record 

Yes, for the B ill-5 7
Acciavatti, Garfield, Mayes, Robertson, Baxter, Green, 
McDowell, Rocca, Booher, Hansen, Moolenaar, Sak, 
Brandenburg, Hildenbrand, Moore, Schuitmaker,
Casperson, Huizenga, Mortimer, Shaffer, Caswell, Hummel, 
Newell, Sheen, Caul, Hune, Nitz, Spade, Clemente, Jones, 
Nofs, Stakoe, DeRoche, Kahn, Palmer, Steil, Drolet,
Kooiman, Palsrok, Stewart, Elsenheimer, LaJoy, Pastor,
Van Regenmorter, Emmons, Law, David, Pavlov,Walker, 
Espinoza, Lemmons, III, Pearce, Ward, Farhat, Marleau, 
Proos.Wenke, Gaffney

No, Against the Bill—48
Accavitti, Clack, Hopgood, Plakas, Adamini, Condino, Hunter, 
Polidori, Amos, Cushingberry, Kolb, Sheltrown, Anderson, 
Dillon, Law, Kathleen, Smith, Alma, Angerer,
Donigan, Leland, Stahl, Ball, Farrah, Lemmons, Jr., 
Tobocman, Bennett, Gillard, Lipsey, Vagnozzi, Bieda, 
Gleason, McConico, Vander Veen, Brown, Gonzales,
Meisner, Waters, Byrnes, Gosselin, Meyer, Williams, Byrum, 
Hood, Miller, Wojno, Cheeks, Hoogendyk, Murphy, Zelenko

Senate Bill No. 4 5 6 -
Liquor Reduction Bill (Allows MLCC to lower price of 
certain slow moving liquor inventory)

Senate Passed 
Yes, For the Bill—37
Allen, Clark-Coleman, Jacobs, Sanborn, Barcia, Cropsey, 
Jelinek, Schauer, Basham, Emerson, Johnson, Scott, Ber- 
nero, Garcia, Kuipers, Sikkema, Birkholz, George, Leland, 
Stamas, Bishop, Gilbert, McManus, Switalski, Brater, 
Goschka, Olshove, Thomas, Brown, Hammerstrom, 
Patterson, Toy, Cassis, Hardiman, Prusi, Van Woerkom, 
Cherry

No, Against the Bill-0  
Excused-1
Clarke
Not Voting-0

House Passed 
Yes, for the B ill-107
Accavitti, Emmons, Lemmons, III, Rocca, Acciavatti, Espinoza, 
Lemmons, Jr., Sak, Adamini, Farhat, Lipsey, Schuitmaker, 
Anderson, Farrah, Marleau, Shaffer, Angerer, Gaffney, Mayes, 
Sheen,Ball, Garfield, McConico, Sheltrown, Baxter Gillard, 
McDowell, Smith, Alma, Bennett, Gleason, Meisner, Smith, Virgil, 
Bieda, Gonzales, Meyer, Spade, Booher, Gosselin, Miller, Stahl, 
Brandenburg, Green, Moolenaar,Stakoe, Brown, Hansen, Moore, 
Steil, Byrnes, Hildenbrand, Mortimer,Stewart, Byrum, Hoogendyk, 
Murphy, Taub, Casperson, Hopgood, Newell, Tobocman. Caswell, 
Huizenga, Nitz, Vagnozzi, Caul, Hummel, Nofs, Van Regenmorter, 
Cheeks, Hune, Palmer, Vander Veen, Clack, Hunter, Palsrok, 
Walker, Clemente, Jones, Pastor, Ward, Condino, Kahn, Pavlov, 
Waters, Cushingberry, Kolb, Pearce, Wenke, DeRoche, Kooiman, 
Phillips, Whitmer, Dillon, LaJoy, Plakas, Williams, Donigan, Law, 
David, Polidori, Wojno, Drolet, Law, Kathleen, Proos, Zelenko, 
Elsenheimer, Leland, Robertson,

No, Against the Bill— 1
Hood

Senate Bill N o.1364- 
Youth Minimum Wage 
(allowing a reduced minimum 
wage to be paid to employees 
under 18)

House Passed 
Yes, For the Bill—92
Acciavatti, Elsenheimer, LaJoy, Polidori, Adamini, Emmons, Law, 
David, Proos, Amos, Espinoza, Law, Kathleen, Robertson,
Angerer, Farhat, Leland, Rocca, Ball, Farrah, Lemmons, III, Sak, 
Baxter, Gaffney, Lemmons, Jr., Schuitmaker, Booher, Garfield, 
Marleau, Shaffer, Brandenburg, Gonzales, Mayes, Sheen, Brown, 
Gosselin, McDowell,Sheltrown, Byrnes, Green, Meyer, Smith, Virgil, 
Byrum, Hansen, Moolenaar, Spade, Casperson, Hildenbrand, 
Moore, Stahl, Caswell, Hood, Mortimer, Stakoe, Caul, Hoogendyk, 
Murphy, Steil, Cheeks, Hopgood, Newell, Stewart, Clack, Huizenga, 
Nitz, Tobocman, Clemente, Hummel, Nofs, Vagnozzi, Condino, 
Hune, Palmer, Van Regenmorter, Cushingberry, Hunter, Palsrok, 
Vander Veen, DeRoche, Jones, Pastor, Walker, Dillon, Kahn, 
Pavlov, Ward, Donigan, Kolb, Pearce, Waters, Drolet, Kooiman, 
Plakas, Wenke,

No, Against the Bill—14
Accavitti, Gillard, Meisner, Williams, Anderson, Gleason, Miller, 
Wojno, Bennett, Lipsey, Smith, Alma, Zelenko, Bieda, McConico
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Our b rands  lead to  som e
beautiful relationships.

Here’s  to beautiful relationsh ips.

DIAGEO
C ele b ra tin g  life . E very  day. E veryw h ere . 

Responsibly.

R e la tio n s h ip s  a re  o ften  b u ilt w h ile  

peop le  a re  en jo y in g  o n e  o f o u r 

b rands. A nd  re la tio n s h ip s  w ith  o u r 

w h o le sa le  and  re ta il cu s to m e rs  are 

o f u tm o s t im p o rta nce  to D iageo . W e 

w a n t you to  en jo y  the  b e n e fits  o f ou r 

b rands  as m uch  as co n su m e rs  do.

©2006 Diageo North America, Inc . Norwalk. CT Diageo-Guinness USA. Norwalk. CT
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Lottery breaks its own record for third 
consecutive year

By Commissioner Gary Peter^

For the third consecutive year, the 
Michigan Lottery has set a record 
in contributions to the state School 
Aid Fund, sales, and prizes and 
commissions paid.

organic applesauce, applebutter 
& seasonal fruits & vegetables!

AppleSchram Orchard 

5 1 7 - 6 4 9 - 8 9 5 7

jebush@earthlink.net

Although we are still 
awaiting the final audited 
figures, our preliminary 
totals at the end of 
September showed a 
School Aid deposit of $686 
million, $2.2 billion in 
sales, $1.3 billion in prizes 
paid and $165 million in 
commissions paid. These 
increases are significant 
over last year's totals: the 
net to education is up 2.8 
percent; sales are up 6.9 
percent; prizes awarded 
are up 9.1 percent, and of 
great importance to you. 
commissions are up 8.3 
percent. It is clear that 

with out our retailers, none of 
these milestones would have been 
reached. On behalf of the state of 
Michigan, I thank you for all your 
hard work in making the Michigan . 
Lottery a success.

Raffle Reminder
The Millionaire Raffle is now in 

full swing and with only 500,000 
tickets available, we expect this 
game to sell out very quickly. The 
Millionaire Raffle represents the 
best chance ever offered by the 
Michigan Lottery to win $1 million 
as we will award five prizes of $1 
million in a drawing on January 3. 
Other raffle prizes include 10 prizes 
of $100,000, and a whopping 750 

( prizes of $ 1,000 each.
The Lottery's Web site (www. 

michigan.gov/lottery) is updated 
daily to report the sales progress 
of the Millionaire Raffle ticket. 
Retailers will earn $1.20 
commission on each $20 ticket 
sold and each retailer who sells 
one of the five $1 million winning 
tickets will receive a $5,000 bonus 
commission.

Lucky Dog Wins Again
In addition to being hugely 

popular with Lottery players, the 
Lottery’s Lucky Dog instant game 
was a big winner with the North 
American Association of State and 
Provincial Lotteries. At the group’s

annual meeting in Chicago in 
October, Lucky Dog was awarded 
Best New Instant Game in North 
America in 2006. This is a great 
honor for us, especially since over 
2,350 instant games were introduced 
by the 52 member lotteries in the 
United States, Canada and Mexico.

Our thanks to everyone who had 
a role in Lucky Dog, including the 
retailers who sold the tickets.

Live Drawings
The Lottery has been visiting 

major Michigan sports venues 
during November and December as 
we conduct live drawings at both 
Ford Field, home of the Detroit 
Lions, and The Palace of Auburn 
Hills, home of the Deffoit Pistons. 
Lions drawings began Nov. 5 and 
were also scheduled for Nov. 12, 
Nov. 23 and Dec. 10. At each 
of these Lions games, $500 was 
awarded to a lucky Lions fan. On 
Dec. 24, we’ll culminate the Lions 
drawings with a $500,000 prize 
to one winner selected from five 
finalists who enter a second chance 
drawing through our holiday 
instant game, Holiday Celebration. 
On Dec. 1, we’ll award $2 million 
at The Palace to one of five 
finalists who won $1,000 on one of 
our $20 instant games.

Holiday Instants
Remember to remind customers 

that Lottery instant tickets make 
great holiday gifts. In addition 
to the $10 Holiday Celebration 
ticket, which went on sale in early 
November, other holiday instants in 
the lineup include the $5, $250,000 
Gift Box; the $2 Golden Wishes; and 
the $1 Let It Dough, the $2 Building 
Bucks and the $2 Winter Snow.

Tis the season for Lottery fun!
**All proceeds from the Lottery are 

contributed to the State School Aid 
Fund which supports kindergarten 
through 12th grade public education 
in Michigan. In fiscal year 2006, 
the contribution was $686 million.
For additional information, please 
visit the Lottery’s Web site at www. 
michigan.gov/lottery * *

Classified
FOR SALE—Commercial property - Downtown 
Flint Area. Over 5,000 sq.ft commercial space 
Established neighborhood convenience store 
with beer & wine license. Attached full service 
mechanics shop with hydraulic lifts Businesses 
operating for 25 years. Great Price. Call 1 -888- 
221-2041 - reference DOS

FOR SALE— Oakland County Shell gas station, 
3/4 acre of property, high traffic area, off freeway 
exit. Convenience store, car wash, gasoline and 
diesel sales. Serious inquiries only. Contact 
Joe: H (810) 229-5929, C (248) 854-1856.

FOR SALE- Only one previous owner, owner is 
retiring. Excellent location. Liquor, beer, wine, 
deli, groceries and gas. For further information 
contact Nab at (734) 586-7575.

FOR SALE- Bakery since 1961. High traffic 
area in St. Clair Shores. Building and business 
included. Half of building could be used as 
rental income. A must see. Call Paul Mulier at 
(313) 881-9020.

ADD FOOD SERVICE TO YOUR STORE- Complete
design service with sealed drawings, equipment 
and licensed installation available. Health Dept 
problem solving, Kitchen Ventilation System 
problem analysis and certified air balanced. Bar 
Lines Kitchen Consulting (313) 342-7771.

FOR SALE— Atwood Scaleomatic Dough Divider. 
Model # S-300. $9,900 o.b.o. Hobart Dough 
Mixer. Model # HR350. Mixes up to 1501b of 
flour (needs a hook). $3,500 o.b.o. Call Kenny 
at (248) 508-7298.

PALLETS WANTED—Detroit Storage Co. Free pick 
up. (313)491-1500.

STATION FOR SALE-G reat loca tion (N/W 
Columbus, Ohio): Retail gasoline station with 
convenience store and auto repair. Serious and 
confidential inquiries only please. Call (614) 
580-8505.

STORE FOR SALE-Best deal in town! Lottey, 
beer & wine, groceries & meats. Everything a 
store needs! 6,000 sq. ft. Located near airport. 
The best deal you can find! Call Jimmy at 
(586) 703-6816.

F0RSALE-SDD License. Royal Oak, Michigan. 
Call Rich (248) 752-7010

PARTY STORE FOR SALE—Business and building. 
Beer, wine and lottery. City of Warren. Call Sal 
(586) 709-1013.

FOR SALE-Tempur-pedic mattress. As seen on 
TV. All sizes - bankruptcy. Limited Quantities. 
Call (248) 701-2933.

FOR SALE -  Chevy/Workhorse & Grumman/Olson 
StepVans, 12'-i4' work area, dual rear tires, 
gfes, ranging from 1995-2000 asking $4000.00- 
$7000.00. Call (800) 527-6887 ext. 177 for more , 
info.

FOR SALE-Convenience Store. Beer & Wine, 
Lottery & Money Orders. Approx. 2,500sq. 
ft. Good Location, full neighborhood. Gross 
$8,000/wk. Building & business $250,000 plus 
inventory. Call Art at (313) 839-6262.

FOR SALE—Ice cream equipment. Total cost 
$50,000. Asking only for $15,000. Used for 
three months only. Call Joe at (734) 213-4900.

FOR SALE—Convenience store located off busy 
I-94 exit. Beer & wine, bait & tackle, ice cream 
parlor, bakery & deli and lottery. Celebrating 
25th year in business. Owner ready to retire. ) 
Call (517) 764-5284. »

FOR SALE—Detroit Warehouse. 22 ft. refrigerator 
truck for hire -  daify/weekly. Call Dave Evola 
(586) 360-7662.

FOR SALE—Full service supermarket. 3200 sq. ft 
Meat, produce, liquor. East side Detroit, facing 
Grosse Pointe. Call (313) 885-7140.

2 4  I AFPD Food & P etro le u m R E P O R T

mailto:jebush@earthlink.net


Energy drinks find niche among 
young adult, teen consumers

Energy drinks are soaring among 
young adults and teens looking 
for a quick jumpstart to their day 
or boost before hitting the books, 
reports the Pittsburgh Post-Gazette.

For sleep-deprived Point Park 
University student Terrel Williams, 
downing a Red Bull makes him 
feel like the “Million Dollar Man.” 
Williams, who also works 30 
hours a week, drinks an energy 
drink to “jumpstart him during his 
groggiest moments” and accelerate 
his energy level from “practically 
comatose to totally hyper in a 
matter of minutes,” notes the 
newspaper. “I don’t know if it’s 
healthy to be that energetic,” said 
Williams, adding that he tries to 
limit his energy drink consumption 
to three a week. “It’s a desperation 
measure,” he said. “It is a last 
attempt to stay awake.”

For a category that has been 
around for about 10 years, energy 
drinks are not lacking competition.

Just last month, the newspaper 
reported, attendees of the NACS 
Show 2006 saw nearly 100 brands 
of energy drinks on the expo floor. 
Teen trendspotters also commented 
during a panel session that the most 
common product they purchase in 
a convenience store is an energy 
drink or some type of packaged 
beverage.

“For people in their 20s and 30s, 
energy drinks are like coffee,” 
NACS spokesman Jeff Lenard 
told the newspaper. According 
to Beverage Digest editor and 
publisher John Sicher, energy drink 
sales totaled $3.5 billion in 2005 
and are up by 75 percent this year. 
“Americans are getting more and 
more interested in beverages that 
do more than refresh and taste 
good,” Sicher told the newspaper, 
adding, “They are looking for 
beverages they believe have some 
kind of function.” -NACS

Company pays 
quit smoking

Oklahoma-based food distributing 
company Sysco Inc. became a smoke- 
free workplace on November 17. In 
order to help employees quit smoking, 
company officials have come up with 
a plan: pay them to stop.

“We wanted to use a positive way 
to help our employees quit using 
tobacco,” Sysco Director of Human 
Resources Dave Martin told the 
Norman Transcript, adding, “And one 
way to do that is our pay initiative.”

Martin told the newspaper Sysco 
employees who signed up for the 
program before the November 
16 deadline and stay “smoke (or 
tobacco) free for six months will 
receive $25 in incentive pay” for each 
year they have been employed by the 
company.

“So far the response has been 
positive,” commented Martin, noting 
that about 16 employees have signed 
up for the program.

Paul Poole, a supervisor in the 
company’s warehouse and smoker 
for 17 years, told the newspaper he

employees to

is pleased by the company’s offer. “I 
think it’s a fantastic opportunity. It’s a 
chance for me to change,” he said.

Martin noted the even though Sysco 
is going smoke-free, the company’s 
new tobacco policy won’t affect 
hiring decisions. “If we hire a new 
person who smokes, then we will 
inform that person of our new policy 
and support their efforts to quit,” he 
told the newspaper.

“The bottom line is a better working 
environment for our employees,” 
added Martin, noting that message 
comes from “the CEO down” to 
create "a better environment for our 
employees.”

In January 2005, NACS Daily 
reported another controversial 
attempt by Michigan-based Weyco 
Inc. to deter smoking by its workers. 
The company announced that it 
would fire any of its employees who 
smoked either on or off site, and 
fired four employees who refused to 
take a test to determine whether they 
smoke cigarettes.

n  Lincoln
Financial Advisors
A member o f Lincoln Financial Group

Lincoln Financial Group is the 
marketing name for  
Lincoln National Corp. 
and its affiliates.

© 2006 Lincoln Financial Advisors

A balancing act for 
the serious investor.

The most important investment decision you may ever make won't be 

the choice of a stock, bond or mutual fund. It will be how you decide 

to allocate your assets. Most industry experts believe that up to 90% 

of long-term returns are directly attributable to this one decision. 

Asset allocation helps reduce risk and volatility. Lincoln Financial 

Advisors can help you and your advisors develop and maintain a 

personalized, long-term asset allocation plan—one that balances 

things just the way you want. Find out more. Call us today.

Michael J. LoGrasso CLU, ChFC and John M. Bussa 
Lincoln Financial Advisors 

1000 Town Center, 26th Floor, Southfield, Ml 48075

800- 382-8122

CRN200602-1005695
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SUPPORT THESE AFPD SUPPLIER MEMBERS
AUTHORIZED LIQUOR AGENTS:
General Wine & Liquor . (313)867-0521
National Wine & Spirits............ 1 -888-697-6424 

1 -888-642-4697
Trans-Con Sales & Marketing 

BAKERIES:
Ackroyd's Scotch Bakery

1-888440-0200

& Sausage ......................... ...(313)532-1181
Great Lakes Baking Co...........
Interstate Brands/

(313)8680300

Wonder Bread/Hostess (586) 792-7580
Taystee Bakenes (248) 476-0201

BANKS
ATM of America (248) 932-5400
ATM of Michigan (248) 427-9830
Bank of Michigan (248)865-1300
Cash Depot (920) 432-5777
Citizens Bank (248) 324-8537
Comerica Bank................ (313)222-4908
LaSalle Bank 1-800-225-5662
Peoples State Bank . . (248) 548-2900

BEVERAGES:
7UP / American Bottling . (313)937-3500
Absopure Water Co................. ..  1-800-334-1064
Allied Domecq Spirits USA . . . . (248)948-8913
Anheuser-Busch Co................ 1-800-414-2283
B & B Beer Distnbutmg Co . .. (616)458-1177
Bacardi Imports, Inc .......... . (734)459-2764
Brown-Forman Beverage Co . . (734)433-9989
Brownwood Acres ................ . (231) 599-3101
Cadillac Coffee . (248) 545-2266
Central Distributors . . 
Coca-Cola Bottlers of Ml

(734) 946-6250

Auburn Hills (248) 373-2653 
Detroit (313) 825-2700 

Madison Heights (248) 585-1248 
Van Buren (734) 397-2700

................................. Port Huron (810) 982-8501
Coors Brewing Co.........................(513) 412-5318
Diageo 1-800-462-6504
E & J Gallo Winery (586) 532-0321
Eastown Distnbutors.................... (313)867-6900
Faygo Beverages, I n c ................(313)925-1600
Future Brands.............................. (248)471-2280
Galaxy W ine...............................(248) 669-9820
General Wine & Liquor Co..........(313) 867-0521
Great Lakes Beverage.............. (313)865-3900
Great Lakes Distribution............ (810) 794-1300
Hansen’s Beverage...................  (313)575-6874
Henry A Fox Sales Co................. 1-800-762-8730
Hubert Distnbutors, Inc................ (248) 858-2340
Intrastate Distributors................. (313)892-3000
J. Lewis Cooper Co......................(313) 278-5400
Jones Sodas........................  (269) 382-4200
Kent Beverage Co. Inc.................(616) 241-5022
McCormick Distilling Co............... (586) 296-4845
Michigan Beverage Dist. LLC . . .  (734)433-1886
Mike's Hard Lemonade.............. (248) 344-9951
Miller Brewing Company............. (414) 259-9444
National Wine & Sprits ............  1-888^97-6424

1-888-642-4697
Northern Falls, LLC..................... 1-866-270-5944
Paramount Coffee.......................(517)853-2443
Pepsi-Cola Bottling Group

-Detroit 1-800-368-9945
-H ow ell............................... 1-800-878-8239
-  Pontiac .......................... (248) 334-3512

Pernod Ricard USA.....................(248) 601-0172
Petitpren, Inc............................... (586) 468-1402
Powers Distributing Co. Inc......... (248) 393-3700
Premium Brands of Ml (Red BuH).. 1-877-727-0077
Sara Lee Coffee & Tea.............. (734) 414-8433
Tri-County Beverage................  (313) 584-7100
United Beverage G roup............ (404) 942-3636
Xango........................................ (313)608-9847

BROKERS/REPRESENTATIVES:
Bob Arnold & Associates............(248) 646-0578

CROSSMARK Sales Agency (734) 207-7900
Hanson & Associates, Inc.........  (248) 354-5339
J.B Novak & Associates (586) 752-6453
Metro D Sales (734)416-8969
S & D  Marketing (248)661-8109

CANDY & TOBACCO:
Altna Corp Services, Inc.. . .  (734) 591-5500
Nat Sherman ............................... (201)735-9000
R J R e yn o ld s ........................... (248) 475-5600

CATERING/HALLS:
A-1 Global Catering. (248) 514-1800
Farmington Hills Manor .. (248) 888-8000
Karen’s Kafe at North Valley___(248) 855-8777
Penna's of Sterling................... (586) 978-3880
St. Mary's Cultural Center (734) 421-9220
Tina's Catering....................... (586)949-2280

DAIRY PRODUCTS:
Country Fresh/Melody Farms . . 1-800-748-0480 
Golden Valley Dairy (248) 399-3120
Ice Cream Express Unlimited . 1-800-844-6032
Kistler Farms (269) 788-2214
Melody Farms Dairy Company .. (734) 525-4000
Mexico Wholesale ...................(313)554-0310
Pars Ice Cream Co. . . .(313) 366-3620
Pointe Dairy . . (248) 589-7700
Prairie Farms/

Tom Davis & Sons Dairy Co, (248) 399-6300
Superior Dairy Inc........................(248) 656-1523

ELECTRONIC AGE VERIFICATION
D J King & Associates ..1-800-781-5316

EGGS & POULTRY:
Consumer Egg Packing Co. . . .  (313) 871-5095 
Linwood Egg Com pany..........  (248) 524-9550

FRESH PRODUCE.
Aunt Mid Produce Co.................... (313) 841-7911

ICE PRODUCTS:
Arctic Glacier, Inc........................ (810) 987-7100
International Ice, Inc.....................(313) 841-7711
U S. Ice Corp................................. (313)862-3344

INVENTORY SERVICES:
Action Inventory Services.......... (586) 573-2550
Goh's Inventory Service ..  (248) 353-5033

INSURANCE:
AAA Michigan 1 -800-AAA-MICH
Al Bourdeau Insurance Services. (248) 855-6690
Charles Halabu Agency, Inc........ (248) 968-1100
Gadaleto, Ramsby & Assoc........  1-800-263-3784
Frank McBride Jr., Inc................. (586) 445-2300
JS Advisor Enterprises, Inc.........(248) 684-9366
...............................................Cell (586) 242-1331
Meadowbrook Insurance..........  (248) 358-1100
North Pointe Insurance...............(248) 358-1171
Rocky Husaynu & Associates .. (248) 851-2227

MANUFACTURERS:
Art One Sign Expo, Inc............... (248) 591-2781
Burnette Foods, Inc .................. (616)621-3181
General M ills.............................. (248) 465-6348
Jaeggi Hillsdale Country Cheese (517) 368-5990
Old Orchard Brands...................(616) 887-1745
Red Pelican Food Products —  (313) 921-2500
Singer Extract Laboratory.......... (313) 345-5880
Strauss Brothers Co....................(313) 832-1600

MEAT PRODUCERS/PACKERS:
Bar S Foods...............................(989) 652-0598
Kowalski Sausage Company . . .  (313) 873-8200
Nagel Meat Processing Co......... (517) 568-5035
Strauss Brothers Co....................(313) 832-1600
Wolverine Packing Company . . .  (313) 259-7500

MEDIA:
The Beverage Journal.................  1-800-292-2896
Booth Newspapers.....................(734) 994-6983
Detroit Free Press.......................(313) 222-6400
Detroit News . . .(313)222-2000
Michigan Chronicle.....................(313) 963-5522
Suburban News—Southfield: .. (248) 945-4900 
Trader Publishing (248)474-1800
WDIV-TV4 ................................... (313) 222-0643

NON-FOOD DISTRIBUTORS:
Items Galore............................... (586) 774-4800

POTATO CHIPS/NUTS/SNACKS:
American Way Foods (V itner),.. (313) 945-0710 
Better Made Snack Foods. .. (313) 925-4774
Detroit Popcorn Company .. (313)835-3600
Fnto-Lay, Inc.............  1-800-359-5914
Herr's Snacks .........................(248) 557-6044
Motown Snacks (Jays, Cape Cod)(313) 931-3205 
Kar Nut Products Company . . . .  (248) 588-1903
Mexico Wholesale .................. (313) 554-0310
Nikhlas Distributors (Cabana).. (248) 582-8830 
Pik a Snak, Inc........................... 1-866-466-9166

PROMOTION/ADVERTISING:
DBC America ...................(313)363-1875
Enterprise Marketing ........ (616)531-2221
PJM Graphics . (586)981-5983

RESTAURANTS:
Copper Canyon Brewery (248) 223-1700
Pizza Papalis Corp.................... (248) 332-1300

SERVICES:
AAA Michigan 1-800-AAA-MICH
Advance Me Inc......................... (513)518-3150
Al Bourdeau Insurance Services. 1-800-455-0323
Amencan Mailers .................. (313) 842-4000
AmericanA Systems.................. (248) 379-1575
AMT Telecom Group.................. (248) 862-2000
Andrews Brothers Inc.

Detroit Produce Terminal___(313)841-7400
A.S.C. Security Systems . . .(734)416-5550
Bellanca, Beattie, DeLisle............(313) 882-1100
Binno & Binno Investment Co. ..  (248) 540-7350
C. Roy & Sons.............................(810) 387-3975
Calvin Zara Insurance Agency .. (248) 433-8508
Carttronics, Inc............................ (760) 707-1265
Cateraid, Inc...................................(517)546-8217
Central Alarm Signal.....................(313)864-8900
Cherry Marketing Institute.......... (517) 669-4264
Clear Rate Communications........ (734) 427-4411
Closed Circuit Communications . (248) 682-6400
CoCard.......................................(616) 794-3271
Constellation New Energy.......... (248) 936-9027
Cox, Hodgman & Giarmarco, PC. (248) 457-7000 
Cummins Bridgway Power . ..  (248) 573-1515
D. J. King & Associates........  1-800-781-5316
Diamond Financial Products.. . (248) 331-2222
Dragon Systems......................... 1-888-285-6131
DTE Energy................................. 1-800-477-4747
Excel Check Management........ (248) 787-6663
Financial & Marketing Ent...........(586) 783-3260
Freedom Systems Midwest, Inc.. (248) 399-6904
Gadaleto, Ramsby & Assoc........  1-800-263-3784
Great Lakes Data Systems........ (248) 356-4100
Guardian Alarm.............................(248)233-1645
Huron Consultants...................... (248) 546-7250
ICU Surveillance........................ (248) 255-6419
J J Security Systems............  (248) 404-8144
Kansmacker.................................(248)249-6666
Karoub Associates.........................(517) 482-5000
Lincoln Financial Advisors............ (248)948-5124
Mekani, Orow, Mekani, Shallal,

Hakim & Hindo PC.................. (248) 225-9830
Metro Media Associates.............. (248) 625-0070
Milentek-Energy

Conservation Service.............. (248) 932-1222
Paul Meyer Real Estate.............. (248) 398-7285
POS Systems Group Inc..............1-877-271-3730

Power One Merchant Services (734) 516-4192
Premier Energy Marketing___ 1-866-348-7605
Prepaid Legal Services (586) 777-9700
Rainbow Tuxedo........................ (248) 477-6610
Secure Checks.......................... (586 ) 758-7221
Security Express (248) 304-1900
Shimoun, Yaldo & Associates, PC.(248) 851-7900 
Simplicity Wireless (619) 654-4040
Southfield Funeral Home (248) 569-8080
UHY Advisors, Inc...................... (248) 355-1040
Vix-Kersch Vending Co............... (248) 548-1300
Wireless Giant........................... (248) 786-4400

STORE SUPPLIES/EQUIPMENT:
Belmont Paper & Bag Supply .. (313) 491-6550
Brehm Broaster Sales..............  (989) 427-5858
Culinary Products..................... (989) 754-2457
DCI Food Equipment................. (313 ) 369-1666
Envipco.....................................  (248)471-4770
Hobart Corporation................  (734) 697-3070
JAYD Tags.................................  (248)624-8997
Martin Snyder Product Sales .. (313) 272-4900
MSI/Bocar ...............................  (248)399-2050
Sara Lee Coffee & Tea............  (734) 414-8433
Taylor Freezer ....................... (734)525-2535
TOMRA Michigan..................... 1-800-6104866

WHOLESALERS/FOOD DISTRIBUTORS:
Brownwood Acres................ .... (231) 599-3101
Capital D is tributors................  1-800-447-8180
Carp River Trading Co..........  1-800-526-9876
Central Foods Wholesale . . . .  (313) 862-5000
Chef Foods........  (248) 789-5319
Consumer Egg Packing C o .. . (313)871-5095 
CS & T Wholesalers . (248)582-0865
D&B Grocers Wholesale..........  (734) 513-1715
Dearborn Sausage ................  (313)842-2375
EBY-Brown, Co........................  1-800-532-9276
George Enterprises................  (248)851-6990
Great North Foods .. (989)356-2281
Hershey Creamery.................... (734)449-0301
H.T. Hackney-Columbus ........  (614) 751-5100
H T. Hackney-Wyoming. . . . (517) 787-9880
I & K Distributing....................... (989) 743-6497
International Wholesale ............ (248) 353-8800
Interstate Brands/

Wonder Bread/Hostess . . .  (313)868-5600
Jerusalem Foods........................... (313) 846-1701
Kaps Wholesale Foods.................(313) 567-6710
Karr Foodservice Distributors . . .  (313) 272-6400
Liberty Wholesale .................... (586) 755-3629
Lipan Foods................................... (586) 447-3500
Metro D Sales............................... (734) 416-8969
Mexicantown Wholesale...............(313) 554-0001
Mexico Wholesale.........................(313) 554-0310
Michigan Quality Sales.................(313) 255-7333
Nash F inch ................................... (989) 777-1891
Nat Sherman ............................... (201)735-9000
Nikhlas Distributors (Cabana). . .  (248) 582-8830
Norquick Distributing Co...............(734)254-1000
Piquette Market.............................(313)875-5531
Polish Harvest...............................(313) 758-0502
Robert D. Arnold & Assoc..............(810) 635-8411
Roma Foods Inc............................ (313) 535-3377
S. Abraham & Sons...................... (616) 453-6358
Sara Lee Coffee & Tea.............. (734) 414-8433
Shaw-Ross International lmporters(313) 873-7677 
Sherwood Foods Distributors . . .  (313) 366-3100
Spartan Stores, Inc........................(616) 878-2248
Suburban News: Southfield........ (248) 945-4900
SUPERVALU................................ (937) 374-7609
Tom Maceri & Son, Inc..................(313) 568-0557
Total Marketing Distributor........ (734) 641-3353
U.S. Ice Corp...............................(313)862-3344
United Wholesale Dist................ (248)356-7300
Value Wholesale...........................(248) 967-2900
Weeks Food Corp......................... (586) 727-3535
Wine Institute................................ (313) 882-3700

ASSOCIATES:
Canadian Consulate General. . .  (313) 567-2208
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Top 10 scanned new products from the 
■NACS Show 2006 are...

Thousands of NACS Show 2006 
attendees used hand-held scanners 
in the Cool New Products Preview 
Room to scan their top product 
choices and receive a comprehensive 
print-out of where to locate those 
selected products on the Show floor. 
Over the course of four days, a 

i cumulative 17,701 new products were 
I scanned; the overall top 10 scans 
j ■> from the NACS Show 2006 were:
| • Norwegian Jakes Lunch Boxes
| (Norwegian Jakes)

• Ready to Go Snacks (Ready Pac)
• ItzaGasCan (Delta Marketing Inc.)
• Produce Foam Basket (JSI Store 

Fixtures Inc.)
• Wrigley’s Altoids Dark Chocolate 

Dipped Mints (Wm. Wrigley Jr. Co.)
• Gas Station TV (Gas Station TV 

dba GSTV)
• E6-MU Espresso/Cappuccino 

Machine (Schaerer USA Corp.)
• Chiquita To Go (Chiquita Fresh 

North America LLP)
• Sour Wave Juice Drink (joint 

venture between American 
Beverage Corp. and Innovative

Candy Concepts)
• Tea/Non-carbonated Drink 

Dispenser (Leramo Coffee Corp.)

The hand-held scanners also 
developed reports listing each 
day's top 10 scans. The overall top 
scanned item, Norwegian Jakes 
Lunch Boxes (Norwegian Jakes), 
was the top item scanned on October 
9, 10 and 11. On October 8, the top 
scanned item was Produce Foam 
Basket (JSI Store Fixtures Inc.).

The Cool New Products Preview 
Room included products for resale, 
floor and counter-top displays, 
shelving, technology and other types 
of services and equipment. For the 
first day and a half of the NACS 
Show 2006, retailers, wholesalers and 
distributors had exclusive access to 
the area where they were able to see 
new products even before the expo 
floor officially opened. The scanning 
devices allowed them to capture 
company and product information, 
booth location and the product’s 
release date into the convenience 
channel, which was delivered to users

in a customized report.
“The Cool New Products Preview 

Room was the place to see the latest 
trends for the industry. It was very 
convenient because all of the new 
products were in one central location, 
and the scanners made it easy for 
me to capture product information 
and develop a roadmap to the expo 
floor to find and make the right 
connections with exhibitors,” says 
Kevin Schmuckal, vice president of 
retail operations with Schmuckal Oil 
Company (Traverse City, MI).

“Over the past few years, the Cool 
New Products Preview Room has 
become the ultimate destination 
to discover all that is new for the 
industry. Retailers once again used 
the room to get a jump start on which 
suppliers they planned to see and 
connect with on the expo floor -  as 
well as after the Show,” notes NACS 
Director of Event Marketing and 
Communications Stephanie Robert.

The NACS Show 2007 will take 
place November 6 to 9 in Atlanta, 
Georgia.

and has caused titanic damage to 
American consumers. Enough is 
enough.”

The action was filed in the U.S. 
District Court for the Southern 
District of Texas. Plaintiffs seek to 
recover actual damages incurred 
as a result of the illegal OPEC 
price-fixing cartel and to enjoin 
future illegal conduct by CITGO. 
Under federal antitrust laws, these 
damages will be trebled in the event 
of a judgment in plaintiffs’ favor. 
Plaintiffs also are requesting an 
award of punitive damages.

CITGO spokesperson David 
McCollum declined to comment 
to CSP Daily News except to say 
that the company is “studying the 
allegations.”

A copy of the complaint filed in 
this action is available at www. 
citgopricefixinglawsuit.com. The 
class is limited to direct purchasers 
of CITGO’s refined oil products. 
Individuals who have purchased 
gasoline from CITGO stations are 
not members of the class. - CSP

■I

a y m e n t ?
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N eed

v o m e a ^ n s n i  
your A R M  ?<

If you’re self employed, you’ve got a friend in the Mortgage 
business. At Perfect Mortgage, we give you the best rate avail­
able. Since we are the lender, you can count on a hassle free 
experience.

Whether you need a personal or commercial loan, we know 
how to cut through the red-tape and get you the best loan 
regardless of your credit history. You’ll love our fast and easy 
application process, and we can close your new loan in a week 
or less. That’s why we say, “Nobody Beats Perfect!”

Free appraisal for Associated Food &  Petroleum Dealers

“I've been proudly 
serving the AFD 

community for nearly 
10 years and 1 look 
forward to working
wi,h >‘,u' 1 •lli mc j jm  Rudy J Patrostoday lor your rx . „ , .
Perfect mortgage. ■  A j t M  p 'CJ  °S Mor^ age BankmS

h  ™  Perject Mortgage

M O R T G A G E
A  B erg in  F inanc ia l C o m p a n y

29200 Northwestern Hvvy, Ste.350 Southfield, MI 48034 
Ask for Rudy! Toll-Free 1-800-PERFECT Ext. 292
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Does Your 
Distribution 

Company Offer 
Over 200 
Services?

Hardly Small Potatoes.

Spartan

For information on how Spartan Stores can help your business succeed 
call 616-878-2248 or visit our web site at www.spartanstores.com

http://www.spartanstores.com
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